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Letters

Thank you very much for your
editorial on the new AIA Code of
Ethics [RECORD, March 1986, page
9]. We have played this one with
proper procedures, many questions
have been asked, and the challenges
have been answered. Your focus on
the issue is timely and appreciated.
Harry Harmon and his committee
have done an outstanding job. We
should adopt this new Code of
Ethics, not because it is our
professional obligation but because
the public deserves to know the
standards we wish to bear.

John A. Busby Jr., FAIA
President

American Institute of Architects
Washington, D. C.

The AIA Code of Ethics was passed
at the Institute’s June convention
in San Antonio—Editor

RECORD'’s July editorial [page 9]
really says it all (or at least most of
it) about architects and housing
design. I'm glad you called
Gutman’s book to my attention.

The University of Illinois
Graduate School, where I'm
privileged to be a visiting professor,
has for many years been attacking
this problem in its housing design
studio. This program, available to
masters candidates, deals not only
with physical design issues but with
economic feasibility models,
problems in which real people
(individuals as well as developers)
are clients, and other aspects
intended to prepare architects to
understand “the practical aspects
of housing.”

The whole housing market, not
just “the rest” of it, is in need of
“truly professional attention,” and
it is this which the University of
Tllinois School of Architecture
addresses, along with other optional
programs that help students get
real about architecture.

John B. Hackler, FAIA
Peoria, Illinois

Now that there has been some
commentary about “The Wright
Hand” symposium held at the
University of Michigan in April
[RECORD, June 1986, page 91], it
may be timely to add my own
questions and comments about the
event and those involved.

Among things to be questioned
today, one is a tendency on the part
of many who are most enthusiastic
about Wright's legacy to carry their
partisanship almost to the point of
making organic architecture into
some kind of new orthodoxy—
certainly the last thing Wright
himself would have wanted to see.
He brought design freedom to the
architectural profession that came
after his time, spending much.
verbiage in early, middle, and later
life warning against attempts to
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merely follow the forms of
his work.

Despite the partisanship,
Wright's original ideas and design
principles are still comparable to
“discoveries” in a nearly scientific
sense, in that they are non-
proprietary principles, basic to the
nature of architecture, that can be
followed and used by anyone else,
with productive results. Recent
history bears this out, and it might
be a suitable subject for some other
symposium.

Even if Bruno Zevi may have
been carried away by the
heightened feelings generated by
this large gathering of architects,
artists, Wright enthusiasts, and
curiosity-seekers, that, too, is
understandable, for Wright has
become a genuine cultural
phenomenon. The growing number
of publications about him and his
work, even a quarter century after
his passing, testifies to the
continuing influence of his design
discoveries.

Even in my student days it was
apparent that there is essential
partisanship in this great art of
architecture. Yet, if “The Wright
Hand” symposium was a partisan
performance, can you think of a
better cause to be partisan about
than the enduring influence Wright
has left for creative freedom and
cultural relevance in architecture?
Stephen W. Osborn
Architect
Eust Lansing, Mickigan

Corrections

The silicone-coated fiberglass fabric
specified for the Ontario Pavilion at
Expo '86 in Vancouver (RECORD,
July 1986, pages 120-131) was
inadvertently omitted from
Manufacturers’ Sources (page 190).
The fabric should have been
identified as Vestar by ODC, Inc.

The model photograph of an office
tower currently under construction
next to Carnegie Hall in New York
City (RECORD, June 1986, page 71)
should have been credited to
©Wolfgang Hoyt/ESTO.

The news item on the restoration of
the Custom House in Boston
(RECORD, June 1986, page T1)
incorrectly named Bruce and
Robert Beals as the developers. The
Beals are actually only one
development team of several that
have submitted proposals to the city
for the building’s rehabilitation.

The photographi of the New York
Shakespeare Festival Theater that
appeared in RECORD’s July issue
(page 73) should have been credited
to Stephen Senigo.

Calendar

September 5 through January 4

The Function of Ornament: The
Architecture of Louis Sullivan, an
exhibition of sketches, working
drawings, photographs, building
fragments, and recently
commissioned models of the
architect’s work; at the Chicago
Historical Society, Chicago.
September 21-November 16

The Architecture of Frank Gehry,
a retrospective exhibition of
photographs, drawings,
freestanding structures, and models
of the architect’s work from 1964 to
the present; at the Walker Art
Center, Minneapolis, Minn.

October 3 through December 21
New Architecture: Foster, Rogers,
Stirling, an exhibition including
photographs, models, film, and
video, devoted to the work of the
three British architects. A series of
lectures and panel discussions will
accompany the exhibit; at the Royal
Academy of Arts, London.

October 8-9

“Building Professionalism:
Preparation for Excellence,” a
seminar that will recognize the
accomplishments of women and
minorities in architecture and focus
on career planning and
development; at Florida A & M
University. For information: School
of Architecture, Florida A & M
University, Tallahassee, Fla. 32307
(904/599-3244).

October 8-11

Designer’s Saturday, the annual
contract furnishings market and
design symposium; in New York
City at manufacturers’ showrooms
in Manhattan and at the new
International Design Center in
Long Island City, Queens.

October 9-11

“Designs on Montreal: Plans for the
Future,” an international
conference and workshop series on
urban design and the revitalization
of the inner city; in Montreal, For
information: James Forest,
Communications Coordinator, 4530
Clark St., Suite 400, Montreal,
Quebec H2T-2T4 (514/849-2449).
October 26-29

IFMA ’86, the seventh annual
conference and exposition on
facility management, sponsored by
the International Facility
Management Association; at the
Merchandise Mart, Chicago. For
information: Kathy Thomas, IFMA,
Summit Tower, Suite 1410, 11
Greenway Plaza, Houston, Tex.
77046 (713/623-4362).
November 8-9
Rehab Fair Northeast, the third
annual exhibition of products and
services used in the rehabilitation
and maintenance of older buildings;
at the New Scotland Avenue
Armory, Albany, N. Y. For
information: Historic Albany
Foundation, 44 Central Ave.,
Albany, N. Y, 12206 (518/463-0622),
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Every washroom design
is a different animal.
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High-usage washroom jobs pose many different [
challenges. That’s why Bradley offers you so many
Washfountain models —and our new, 16-page
Washfountain guide.

Our free guide will help you select the
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Name
Title
Company

A i : Address
It'’s indexed by type of job for easy reference. T

Return coupon or circle reader service number
today! Or call: 1 414 251-6000.

City____ %%  *™ State Zip

’[‘eleph(me( )

Mail to: Bradley Corporation, Dept. A, 9101 Fountain Blvd.,
Menomonee Falls, WI 53051

Bradley
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MAKE YOUR HOMES
_AFEWCUTS
ABOVE THE REST.

PN

S Y Why do some yawner into a winner.
- houses just sit Take a look at these photos and
while others sell? you'll get the picture.
We think it's the The accent skirts under those win-
same old problem. dows, for instance, fook two boxes of
The ones that Fancy Cuts. That's a $100 investment to

don'tmove have the  make a $100,000 home pay off.

/ - same old look. The Now check out how a few Fancy
Just a few Fancy Cuts can make same Old IOT And ~
your homes speak with an accent.  the same old boring
siding as every other house on the block.

Yet, we can help put something extra
into homes like these. We'll just make a
few cuts.

Shakertown Fancy Cuts.

These SCUlpTured Ced(]r Shingles don’T For openers, a few Fancy Cufscon Foncyu‘rs dbn'fre;:lgc‘eyour regular
TOke The place O]c your regUIOr Sldlng They make an entryway say "welcome."  siding. They just make it look better.
accent it. Cuts next to the entry opened the door 1o

i A — a faster sale.

And, if you haven't noticed by now,
Fancy Cuts look right at home on any
home: Contemporaries. Traditionals. And,
of course, Victorians.

To find out how this small change
in siding can make you more than small
change, send for our free Fancy Cuts

ol

Here's @ small step fowards befter  Fancy Cuts look right at home in the

selling homes. '80s — The 1880s and the 1980s. Grchi‘]‘ed"s k”‘

The idea is to make your homes Well show you how to make your
stand out from the crowd by adding a homes a few cuts above the rest. So you
small finishing fouch. One that can turn a can cut yourself in on more business.

©1986 Shakertown Corporation

SHAKERTOWN FANCY CUTS’

For free architect's kit, call toll-free 1-800-426-8970: In Washington sfate, 206-785-3501; Or write P O. Box 400-ARFC9, Winlock, WA 98596

JUNVVEPRD
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INTRODUCING ARIEL.

THE SLIDING PATIO DOOR
PEACHTREE REINVENTED
FROM THE FLOOR UP.

HOUSE-WIDE DOOR AND
WINDOW COMPATIBILITY.
Peachtree specifically designed
this door to match the Ariel window
system-opening up a broad range
of beautiful mixing and matching
options. Shown here is a Peachtree
circle head window mulled to an
Ariel door.

THE MOST SECURITY EVER BUILT
INTO A SLIDING PATIO DOOR.
The exclusive 3-point locking
system is extremely resistant to
tampering and break-ins.

5-PIECE FRAME FOR
UNMATCHED STRUCTURAL
STRENGTH.

Ariel is the only sliding patio door
with the strength and stability of a
5-piece frame.

A TIGHTER WEATHER SEAL
THAN EVER BEFORE POSSIBLE IN
A SLIDING PATIO DOOR.

Ariel’s ingenious projecting

fin engages the most effective
weatherstripping system ever
designed for a door of this type.

SUPERIOR INSULATION.
Peachtree uses %" insulating
glass, bonding it to the frame
with a special silicone to create
an impervious weather seal.

EASIEST MAINTENANCE.

Ariel’s exterior is made of
weatherproof extruded aluminum
with a permanent baked-on finish
that will need no repainting. The
beautiful wood interior frame
snaps out for easy staining

or painting.

( REAGHTRER

WINDOWS & DOORS

PEACHTREE DOORS INC/BOX 5700 NORCROSS, GA 30091/404/443-0880
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On architectural criticism

It is in the air. Almost everybody is doing it. Many leading newspapers around the country now
have their own architectural critics, and just last spring architectural criticism was aired on
public television with the “Pride of Place” series by Robert A. M. Stern, prompting rampant
criticism of this particular eriticism, including an assessment in RECORD (June 1986, page 77).
Next year the noted architectural historian and critic Spiro Kostof will bring to the public yet
another television series, giving the crities of critics, who seem to be all of us, another happy

S0

chance to assess the assessors of our built culture, while, it is to be hoped, learning something at |-

the same time. And the critics, generally a self-invented, self-taught group (at least in the
methodology of criticism), are soon to be joined by a brand-new contingent of the specially
trained. This month, here in New York City, Parsons/New School is launching a three-semester
graduate program in architecture and design criticism, the first of its kind, directed by
architectural critic Herbert Muschamyp under the auspices of Parsons’s head, James Wines.

Curiously, all this is occuring at a time when several outstanding architects, acclaimed as much |-«

for their theoretical writings as for built work, have completely withdrawn from the critical
milieu, saying goodbye to all that in favor of devoting their energies to building buildings. Some

of the younger architects we talk to seem to be of the same mind. Said French designer Philippe &

Starck to RECORD editor Karen Stein, who sought to discover the theoretical concepts which
underlie his design of a tiny Parisian shop: “I have no theories, I have no ideas about esthetics,
and I don’t give a damn.” She wrote up his shop anyway (“In the pink,” which will appear in
RECORD, mid-September, 1986).

We notice that a great many architects are trying to understand how the media work, some
because they consider the press and television to be the root of all evil, their effects catastrophic,
the cause of everything that is wrong in the world of architecture, or the world at large for that
matter; others, more pragmatic, because they hope the media can be made to serve their

purposes, a sensible idea if there ever was one. At this year’s ATA Convention in San Antonio, the | 3

ATA Committee on Design sponsored a symposium on American architectural journalism, the
subject being eriticism and critical independence. Chaired by architect Mark Simon, there were

three events: a series of short speeches by Robert Campbell of 7%e Boston Globe, David Dillon of

The Dallas Morning News, Tom Hines of the Philadelphia Inquirer, and Michael Sorkin of The
Village Voice; an interview with Manuela Hoelterhoff of The Wall Street Journal by Suzanne
Stephens; and a panel moderated by Ms. Stephens consisting of Progressive Architecture’s John
Morris Dixon, Architecture’s Donald Canty, and myself. The newspaper critics set to rest the
widely held belief that no newspaper can publish genuine architectural criticism because of its
real-estate advertisers. (We all know of newspaper critics who have been fired or, at the very
least, demoted to the society page for offending developers.) Admitting that their papers may be
exceptions, they each claimed total freedom to write what they choose, their messages
diminished only by limited space and poor or non-existent graphics. “Our tiny drawings,”

said Ms. Hoelterhoff, “make every building look like an appliance.”

We three on the editors’ panel, while possibly making the mistake of telling our audience more
about our magazines than they needed or wanted to know, attempted to set right certain
commonly held misconceptions, particularly the idea that the architectural trade press does not
publish much criticism, presumably because of its advertisers. Actually, the building-product
manufacturers who advertise couldn’t care less, since the type of criticism that gets published
rarely includes evaluation of specific product performance. If criticism in architectural
publications is muted, this reflects the desire of the magazine’s editors not to offend the architect
or his client, period. In spite of this very real constraint, however, the architectural press
regularly and consistently deals with major critical issues.

RECORD, for example, critically evaluates projects we deem to be worthy of such effort, namely
buildings or urban schemes of great public importance, or those that aspire to High Art. Our
Observations section, begun almost three years ago, has featured articles by, among others, Ada
Louise Huxtable, Denise Scott Brown, Michael Sorkin, William Hubbard, and Roger Kimball.
This month, in Observations, Michael Sorkin takes on Philip Johnson once again, but for the first
time in our pages, while in the feature section RECORD editor Deborah Dietsch deals with I. M.
Pei & Partners’ Jacob K. Javits Convention Center. Dietsch’s story has many layers: esthetic,
technological, economic, political—and critical. There will be more like it.

Mildred F. Schmertz
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Finally, carpettiles
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and takealot.

The days of stiff, unyielding and rather unimaginative carpet tiles
are past.

At Karastan, we've applied our 60 years of experience in carpet design
and technology to our new Kara-Squares™ carpet tiles.

The Kara-Squares seen here, for example, are densely packed with
DuPont ANTRON® for durability, static-control and soil-concealing easy care,
so they can take a lot of abuse. And Karastan’s non-toxic polyethylene
backing provides superior cushioning, so they give as much as they take.

Of course, performance isn’t everything. So Kara-Squares come in 9
elegant styles and 296 sophisticated colors that coordinate
with a wide range of Karastan broadlooms.

While we can’t say the mix and match

possibilities are infinite, we do believe you dé ®
couldn’t ask for anything more. M

Karastan Rug Mills, a Division of Fieldcrest Mills, Inc.







A Prime discovery:
There are four sides to every building.

Nobody looks at a building design quite the way architects do.

When a contractor sees a plan, he thinks of materials and schedules.
Engineers envision system design and analyses. And facility managers look
at your project with the bottom line in mind.

All of which can make designing a building that pleases everyone virtually
impossible.

That's why Prime Computer offers this solution: An
integrated approach to automating the building pro-
cess that takes all sides into account. It not only ties
together all of the people involved in the building

Structural grids process but also offers management tools for 1
created automaticaly. — making the business profitable. Plus you can start
' anywhere in the automation process and grow at
your own speed.

When you use our program for Computer Aided
Design (we call it PRIME MEDUSA™ AEC software)

you're doing a lot more than just drafting. You're also
Symbol and detail .
libraries with CSl format. ~ Créating a database that can be used by others on
the project team.

The database contains information that engineers
and contractors can begin to work with before you
even finish your design. Facility managers can use
the database to put together floor plans, budgets

Visualize design and schedules.

with 3-D solids modeler And if you make a change in your plans it doesn’t
take days or weeks for everybody to find out about it

In short, Prime can help make your job as an architect a lot easier by
bringing everyone involved in the building process closer together.

But then, you'd expect that from a Fortune 500 company that offers total
solutions. You see, like you, when we design something, we look at the total
picture, instead of taking a one-sided view.

Call Prime at 1-800-343-2540 (in MA, 1-800-322-2450; in Canada,
1-800-268-4 700) Circle 6 on inquiry card

= Prime.

Its time you knew.

PRIME is a registered trademark and the Prime logo and PRIME MEDUSA are trademarks of Prime Computer, Inc., Natick, MA.
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é FIRESTONE QUALITYAND

& LANDSCAPING CREATIVITYARE GIVING
THE NEW SHOWBOAT HOTEL AND CASINO
ASHOWCASE ROOF.

A r

Building and landscape architects joined forces to give the
new Showboat Hotel and Casino a roof that will stand out—
even in the flamboyant world of Atlantic City casinos.

Landscape and site design specialists Cairone Mackin &
Kaupp, of Philadelphia, worked closely with casino architects
Martin Stern Associates, of Beverly Hills. They produced a
nautical design that combines multicolored crushed stone
graphics (such as the compass rose above) with live plantings,
trellises and other traditional garden landscaping elements.

Underneath it all went a 45 mil Firestone RubberGard®
EPDM roof and Firestone-supplied Foamular® insulation, the
value-engineered recommendations of Thomas Roofing &
Sheet Metal Co., the Atlantic City contractor for the job. “It
would have been prohibitive to put down a built-up roof —more
labor, more materials,” said Mike Thomas, of Thomas Roofing,
explaining why he chose Firestone EPDM.

Dave Rudzenski, the Martin Stern field rep on the job,
agreed. “I personally feel it’s a better product. Much easier to
work with. And the life is long.”

Architects across America are finding that Firestone
RubberGard® EPDM provides the strength, durability,
economy and ease of installation they need to feel true
confidence in a roof. And that confidence is increased by
Firestone’s unsurpassed field support, from architectural
consultation to installation to final warranty inspection.

Firestone’s good name insures your good name, even on
the most distinctive projects. Call 1-800-428-4442.

Firestone

ROOFING SYSTEMS
NOBODY COVERS YOU BETTER.

Firestone Building Products Company, Division of The Firestone Tire & Rubber Company, 3500 West DePauw Blvd., Indianapolis, IN 46268.
RubberGard® is a registered trademark of Firestone Building Products Company. Foamular® is a registered trademark of UC Industries, Inc.
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- Who say
theydon't make em
llke they used to?

1986 BUICK RIVIERA

3904cm.

In one way atleast, they make’em
s exactly the way they used to—

: on Clearprint paper. The 1986

i Riviera and the 1956 Buick both
i started out the same way—on

: a sheet of Clearprint 1000H
drafting vellum.

Clearprint has been the first
choice of engineers, architects
and draftsmen since 1933.

And we still make it exactly the
way we used to—by the same
proprietary process we perfected
more than 50 years ago.

We've seen many changes in
our industry through the years.

We are proud of the fact that
Clearprint alone has remained
unchanged, not only in product
quality and integrity, butin cus-
tomer satisfaction as well. And
it’s still the industry standard.

We make more than 1000
types and configurations of
sheet and roll stock, both plain
and printed, including papers
for electrostatic copiers and
CAD plotters.

CLeArRPRINT.
Making paper work

Circle 8 on inquiry card

Try it yourself. Return the
coupon below for a free kit
containing all the tools you
need to prove why they still
make ’em the way they used to—
on Clearprint paper.

- Please send me
" “@gs» my free kit.
Q\& Mail to: Clearprint Paper Co.,
P.0.Box 8703,
Emenryville, CA 94662
AR/%/QG
1 use drafting paper for.
Name. Phone
Title
Company.
Address.
City. State Zip




TURN OFF
WATER FOR KEEPS

Plug big holes...
patch cracks of any
L RS SR

-

size

o

F 4o

Waterplug® is a permanent
water stopper. It’ll amaze you
how it shuts off even flood-size
leaks, and in minutes. Men who
build tunnels have known
about it for years.
Waterplug is unbeatable for
patching cracks in concrete
and masonry, too. It’s as tough
as they are, and can be coated
without bleeding through.
Knowing Waterplug exists,
there’s no reason ever to tolerate
leaks or seepage or cracks in
foundations, walls, floors, swim-
ming pools, tunnels or anywhere
else. Case closed.

For specifications and application
information on Thoro products,
call or write:

Thoro System Products, Inc.,
7800 N.W. 38th St., Dept. AR-5
Miami, FL 33166, (305) 592-2081,
Telex 51-9674

Circle 9 on inquiry card

I =T| THORO
= |SYSTEM
| 2l PRODUCTS
oy Preserving the past. Protecting the future!"

System

Products, Inc. ©1986 Thoro System Products, Inc.
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Your next
glazing choice
could make

or break

- agreat design.
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General E

Structured Prod

lectric Company
Plastics Group
ucts Department

One Plastics Avenue
Pittsfield, MA 01201
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BUILT-UP ROOFING SYSTEM

Expand-O-Flash®

GlasTite™ Flexible - 1,...\
Flame -Tamer™ 7

U
Cant Strip ) '
;

{ Fes—Core®

lame-Tamer™
«Cant Strip
=

e L
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Fesco Foam

SINGLE PLY ROOFING SYSTEM

Presto Lock

Fascia® TR ~~FP-10 One Way® Vent
‘ SPM®@ 60FR Fesco® Board
oy ———— —— /_
FUUOUT £,
2N I

UltraGard Gold™




BOTTOMLINE
BRILLIANCE.

Turn subflooring into a B structural
smart flooring system in \ | subflooring;
one step with environmentally [ ho esiiont
safe Homasote 4-Way® Floor _ carpeting

. underlayment;

Decking. and insulation—
Smart builders have discovered [ &l one step

that ordinary, hard, noisy, non- o

insulating wood subfloors are

beneath them.

And they've found a better,
smarter, more profitable alternative:
the Homasote 4-Way® Floor
Decking System.

Better; because it’s more than
just a structural subfloor.

It provides resilient carpeting
underlayment. Adds up to R/4.5
insulation (six times the value of
5/8” wood subflooring). And
deadens noise (system test
ratings*: [IC-72; INR21; STC 50). | — . ;

Smarter. because it's 100% environmentally safe, with absolutely 10 asbestos or
formaldehyde additives. And it installs in one step.

MATERIAL SPECIFICATIONS More profitable, because its added performance

: : - can help convince today’s energy and quality
Nominal Nominal  Weight/ & . .

Thirness  Sime. Sq Pt Joists | CONscious buyers to sign on the bottom line.
W32y .y 30D 16 oc Build this proven bottomline brilliance into your
il 411 24" oc. | next commercial or residential job.

For full details, and free sample, call (609) 883-3300. Or write:

*Kodaras Acoustical Lab. Test Report 370-14-66; 370-17-66. I
C O M P A N Y

PO. Box 7240, West Trenton, New Jersey 086280240

Circle 12 on inquiry card

SMART BUILDERS CHOOSE HOMASOTE.
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»w there’s a low-cost,
ain-paper engineering
ypier that can do what
wur diazo machine

yes. And much more.

e Xerox 2510 Engineering
pier gives you sharp,
'manent, black-on-white,
--sized copies up to 36" wide
m any of your drawings,

ats, or sepias.

pies bluelines.

1igine the convenience of
king copies of bluelines—

n marked-up bluelines—

o bond, vellum, or film right
zn you need them. Now

one who needs a copy can
eone.

res productivity a lift.

yy, cut, and tape. The Xerox
0 Engineering Copier puts

1d 2510 are trademarks of XEROX CORPORATION.

2"

this productive composite
drafting technique at your
fingertips. You’ll wonder how
you ever worked without it.

Odor-free, and fits
anywhere.

The Xerox 2510 Engineering
Copier is easy to use, odor-free,
and has no special venting or
electrical requirements. And it’s
small enough to fit on a tabletop,
so you can put it anywhere you
need it.

It’s yours for just $3,695.

For all it can do to make your
job easier, the Xerox 2510
Engineering Copier is a
breakthrough product at a
breakthrough price.

See us at the NYC Fall Design
Engineering Show in Booth 3537
(Sept. 16-18). circle 13 on inquiry card

XEROX® 2510 designed and manufactured in the U.S.A.

o , ‘
B ‘\ 1IZeS:

XEROX.

For more information

call 1-800-448-3400 Ext. 514

Or fill out and mail this coupon to:
Xerox Technigraphic Products
Department SP

317 Main Street

East Rochester, New York 14445

(Please type or print)
Name

Title

Company

Street

City County

State Zip

Telephone ( )

AR9
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USG CAVITY SHAFT WALL

AL

A acadano o ot N

Outperforms“Stone Age”methods!

Now!Gettime-tested highrise construction
benefits on your mid and low rise elevator

shaft projects, too. Today more architects

and builders are opting for faster, safer, any-
weather USG® Cavity Shaft Wall Systems—

at considerable savings over labor-intensive,
space-wasting concrete block. Weighing in at
only 10 psf, these proved working walls install
from the corridor side. Less bulk and weight to
tote and install means less structural steel, less
manpower, less work all around. Even electrical

USG is a registered trademark of USG Corporation
©1985 U. S. Gypsum Co.

conduit installs faster, thanks to built-in vertical
chaseways. Elevators run weeks sooner, too.
Doesn’tit make sense to incorporate the engi-

neered design of the USG C-H stud system into
the vital life safety walls of your buildings?

Superior in every respect, these unique systems
deliver fire ratings up to4hours and sound ratings

from39to 50 STC.Call your USG representative.

Or write to us for specifics at 101 S. Wacker
Drive, Chicago, IL 60606-4385, Dept. AR986.

UNITED STATES GYPSUM COMPANY
BUILDING AMERICA
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Details
you never
thought
possible
with
exterior
insulation
systems.

STO exterior systems
create a flexible,
seamless thermal
covering for the entire
outside wall with all
of its unexpected
corners and turns.
Even where the edges
meet other materials,
STO provides efficient
weather-resistant
seals for the most
complete building
protection. So . . .
while you’re designing
magnificent details
(or simple ones), STO
is perfecting exterior
systems and finishes
that perform—right to
the last detail.

5 STO INDUSTRIES, INC.

il Quality Lane, Box 219
¢ Rutland, Vermont 05701

PRSI Y Toll Free: (800) 851-5533
' VRN i\!\

- h

Y o
~
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CIRCLETOPWINDOWS HAV

. _ Our exclusive pre-formed /
Circular windows have been a staple of rigid vinyl sheath on frame i

architectural design for literally hundreds continues to form a full perimeter
of years. Featured in homes of gentry, flashing and anchoring fin.

of substance, those who desired style,

even some who just simply thought

they looked nice. However, even with

their aesthetic qualities they have lacked Andersen offers 4 exclusive
certain details. Not the least of which glazings. Including special glass
is the absence of the Andersen®label. for high altitude.

For you see, nothing bears this
label until it promises the same precision
and quality you’ve come to know and
recommend in other Andersen products.
Therefore, it is with considerable pride
that we introduce this several-hundred- . :
year-old concept into the Andersen line. Perma-Shield exterior

is available in either \ »
white or Terratone. 4

Grilles snap out for easy
cleaning and can be painted
or stained to match any interior.

ONE STYLE ! 86153 © 1986 Andersen Corp.

NEVER FITS ALL.
Most window manufacturers featurea  with the Andersen Narroline® double- THE ONLY CIRCLE TOPS

universal circle top unit to be used with hung window, the other a perfect WIN
all window styles. It would seem thata  match with the Perma-Shield® casement/ WITH ANDERSEN DOW

shade of difference here and there is awning window. This allows only DESIGN AND PERFORMANCE.
acceptable. Andersen circle top windows to blend

Perhaps to some, but not to us. with the profile of both window styles The soul of every Andersen Perma-Shield
We not only offer more stock sizes than  inside and out. Which, if you follow the ~window is its exclusive construction.
any other manufacturer. We produce logic, makes any job you complete look ~ Andersen circle top windows are no

them in two styles. One compatible like you planned it that way. exception. A solid wood core, nature’s



00D THE TEST OF TIME.

THE TEST OF ANDERSEN.

Frame and extension jamb are

laminated, for a smooth surface. Plus, we offer 4 exclusive glazing

No finger jointing, here. options: revolutlonary High-Perfor-
mance and High-Performance Sun;
plus, for installations where altitude
exceeds 3,500 feet, we also offer a
high- altitude option for both of these
energy-efficient glazings.

So, no matter what the climate or

locatlon Andersen circle tops add

) . beauty to the design and intelligence to
Natural wood interior the construction.

trim in either maple
or oak, in modern

or colonial profiles. SOME FINAL THOUGHTS TO
ROUND OUT THE PICTURE.

In creating our new circle top windows,
we sought to add details and options
the others had somehow left out.
g Take interior trim, for
\ example. Two standard
" interior profiles
are available,
modern and
colonial. And,
they are available in either maple
or oak. There’s no finger jointing on the
face here, either. The detailing is smooth
and rich lookmg, instead of looking
puzzled together. The exteriors are
available in either white or Terratone.
Even the grillwork has the exclusive
Andersen touch. The grilles are vinyl
but have been treated so that they can
be painted or stained on the inside.
There are, of course, a myriad of
other details and finery regardmg new
Andersen circle top windows. And, we
would be delighted to talk at length
about them. For more information and
persuasion, contact your Andersen
distributor or see Sweet’s File 8.16/An.
Or, write us direct. Andersen Corp.,
Box 12, Bayport, MN 55003.

i ———

finest insulator, with a rigid vinyl Andersen circle top windows deal in
sheath that makes for a nearly two concepts of performance that have
maintenance-free exterior, while the a beauty you can’t necessarily see.

natural wood interior lends its beauty =~ Weathertightness and energy efficiency.

qu “Pa

inside whether stained or painted. Since Andersen circle top windows

were designed to be a perfect fit with el.sen
APPEALS TO THE MIND either Narroline double-hung or Perma-

Shield casement units, the fit will be
AS WELL AS THE EYE. precise and tight.
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At American Olean, our Vector. A totally new porcelain ideas come alive.

imagination is always focused on ceramic material with the lus- Bring a new focus to your
finding new directions in design trous, space-age Dymalon” shine. projects with new Vector. For
materials—to create materialsthat  Technologically advanced and information, write American
will add new dimensions to the developed by the industry’s most Olean Tile Company, 3334
worlds you create. New Vector” ambitious research effort. Cannon Avenue, Lansdale,
can help you take this aesthetic In 34 vivid, luminous colors, and PA 19446-0271. Or call (215)
leap into the future. the right size to make your 855-1111.

Circle 17 on inquiry card
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Look mom, nb hands.

New! An extraordinary group of AutoPilot and
TouchButton warm air dryers featuring solid
state reliability, elegant low profile design, vandal
resistance, and amazing durability. \Want that
good warm feeling? Specify Bobrick's new AirCraft™
Warm Air Dryers in your next washroom design.
AutoPilot models with touch free operation, and
TouchButton models with on-off feature (for energy
savings), both with automatic shut off. Seven gor-
geous cast iron vitreous enamel cover colors, 5-year
field proven electronics. HandCraft™ Hand Dryers
have a unique 2-position nozzle for drying hands and
face. HairCraft™ Hair Dryers are ideal for health clubs.

30  Architectural Record September 1986

©1986 Bobrick Washroom Equipmet

All with low noise levels, even-flow air volume void of
hot spots, vandal-resistant cover and nozzle, low
profile silhouettes, 5 and 10 year warranties, and
competitive prices. For further information contact
your local Bobrick representative, or write Bobrick,
11611 Hart Street, North Hollywood, CA 91605-5882.
818/764-1000.

BOBRICK AirCraft” Dryers

New York Los Angeles Toronto
Circle 18 on inquiry card




ICE & WATER SHIELD
PRESENTS

THE FINEART

OF PRESERVING

A MASTERPIECE.

When you create something innovative, dramatic, substantial. you ought to give
it the best protection possible from costly.water damage.

lce & Water Shield—developed by the makers of Bithuthene®
Waterproofing Systems— offers the most cost effective. long-term
protection against ice dam and wind blown rain damage on
the market today.

This tough. flexible self-adhering membrane
installs easily under shingles, slate, shakes, tile. metal
and around all building details where additional
waterproofing is needed.

What's more. Ice & Water Shield never interferes
with the integrity of your design because it's
completely invisible after installation. For more
information, contact E.R. Davis, W.R. Grace
Construction Products Division, 62 Whittemore
Ave., Cambridge, MA 02140. And protect your
landmark from watermarks.

lce &Water Shield crac:

Circle 19 on inquiry card
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Specify the best
HIDDEN WALL SYSTEMS

YOCRA' | STUD-EZE"

DURABLE
SIGNS
& DECALS

Consistent Graphics and Colors

Rigid MODULITE® panels come in any size, in three styles, opaque,
translucent or combination, can be framed or installed unframed.

Emergency Entrance
{: Emergencia A Entrada

STUD-EZE is a flanged aluminum
housing, with slotted heavy duty steel
insert, designed to work with metal
studs/dry wall application. Concealed
slotting holds brackets for shelves,

. cornices, hangrail, etc.
Flexible MODUCAL® decals with YOCA stud is a combination metal wall

MODULENS® panels provide sharp, clear t

identification day or night, indoors or out. magnetic or adhesive backing stud and slotted insert. Accepts dry wall

Color and light transmission specifications ~ can be used on flat or curved and provides concealed slotted standards TWO UNIQUE HIDDEN STANDAHDH
are satisfied surfaces. to hold brackets for shelves, cornices, SHELVING SYSTEMS - CHOOSE T

hangrail, etc. for stores, commercial and ONE THAT BEST FITS YOUR NEED!

MODULITE® ° MODULENS® ° MODUC AL® institutional construction.

Fiberglass Embedments MASTER MA: TELEPHONE 312/873-3833

Pannier Graphics can be your one source. PANNIER FURUEUMA$}bEJE AL

Our proprietary process ensures consistent MARKERS = INFORM b 5925 SOUTH LOWE AVENUE, CHICAGO, ILLINOIS 606
colors and graphics. Signs and decals are sO  papnpjer Graphics WRITE OR PHONE ro wn METAL MFG. CO.

durable they're guaranteed for 10 years! Call A Division of The Pannier Corporation
(215) 672-3600 for more information or to John Fitch Industrial Park
have a representative call for an appointment. Warminster, PA 18974

Circle 20 on inquiry card Circle 21 on inquiry card

GROWTH THROU%& INNOVATION

How can you eliminate the
barriers to improved
performance of your
existing elevators?

Montgomery innovations
in micro-circuitry and
advanced solid state
systems shatter those
barriers. Modernization
systems from Montgomery
maximize elevator service
and minimize capitol
expense.

montgomery

ELEVATORS ESCALATORS
POWER WALKS POWER RAMPS

MONTGOMERY INNOVATION—A foundation for your growth.

MONTGOMERY ELEVATOR COMPANY, MOLINE, ILLINOIS 61265 OFFICES IN PRINCIPAL CITIES OF NORTH AMERICA/REPRESENTATIVES WORLDWIDE.

Circle 22 on inquiry card
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QUALITY CRAFTSMANSHIP

Design choices such as texture, color, shape and
size are infinite with Architectural Precast Concrete.

Members of the Architectural Precast Association -
APA - are professionals, pleased to share their
specialized knowledge and experience with you.
Your local APA producer is a custom craftsman who
can understand the designer’s wishes as well as save
time and hold the line on the budget. Contact your
local APA producer at the preliminary planning stage
to insure that your imaginative concepts will be
achieved.

When you think of quality, think of Architectural
Precast Concrete . .. think APA.

Circle 25 on inquiry card to receive the APA Craftsmanship brochure
825 East 64th e Indianapolis, Indiana 46220




The fresh approach to ventilation.

You'veprobablynever seen anything quite like this.
A complete range of fans from Vent-Axia to help you
/ keep your cool. From now on, when it
y, comes to ventilation Vent-Axia has
~ | theanswer.
Crisply styled to blend with interior
decors, Vent-Axia fans come in five
models to suit walls, ceilings, roofs, ducts,
windows and even darkrooms, each in four
sizes with outputs ranging from 133-1040
cu. ft. per minute. What’s more there’s a
choice of matching backdraft dampers and
| speed controllers on all models.
/ Used on their own Vent-Axia fans quickly
remove hot, stale, stuffy air and reduce con-
/ densation. Used to support air conditioning it
becomes a powerful energy saver distributing
air more eﬁ%ctively Vent-Axia fans are high on
performance and low on energy consumption.
Silent running too. Vent-Axia motors are
/ totally enclosed and renowned for quiet, unfailing
performarice at any angle.
/ All other parts are manufactured from high
// quality polymeric materials so they won’t corrode.
/ The result is a range of axial propeller fans
/ designedtolastyearslonger than ordinary fans and
- proved worldwide.
Need more information? Call Sweets BUYLINE
800¢2toll free, for our nearest rep., or clip the coupon
for fully detailed literature.

To: Vent-Axia Inc., P.O. Box 2204, 4F Henshaw Street, Woburn, Mass. 01888,
MAIL ME THE VENT-AXIA LITERATURE.,

Name:

Position:

Company:

Phone:
Address:

City:
State: Zip:

ARS

Venl-Axiaa inc

R P _—

\ D A
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Combining the old with

A major renovation and expansion
of Atlanta’s city-hall complex is
pending. Restoration of the 60-year-
old Gothic/Art Deco city-hall tower
and construction of a 305,000-
square-foot expansion will be done
by the architectural joint venture of
Muldawer-J/D/B-Harris, a
consortium composed of Muldawer-
Moultrie, Jova/Daniels/Busby, and
Harris & Partners, all of Atlanta.
The new addition will occupy the

the new

ey

remainder of a full city block on
which the 14-story tower now
stands. The new building will be a
low-rise structure whose cornice
continues the line created by the
first setback of the tower. The new
wing has a stone and glass facade
that reflects the motifs of the older
building. Within the five-story
screen is a sethack glass-walled skin
surrounding a large atrium that
focuses, through its glass wall and

roof, on the city-hall tower.

The public spaces in the old
building, will be restored and the
exterior terra-cotta work repaired
and replaced as necessary. Major
rehabilitation of the mechanical,
electrical, and elevator systems will
also be accomplished.

The wing will house the new
mayoral offices, a new city-council,
chamber, and various
municipal offices.

News briefs

The National Remodelers Council
has given its annual Renaissance
design awards for excellence in the
design and construction of
remodeling and rehabilitation
projects. In the category for
adaptive reuse (one of nine
categories), Feltoon Parry
Associates, a Philadelphia
architectural firm, received a merit
award for transforming a vacant
windowless supermarket into a
skylit office building with a central
atrium that serves as the
headquarters for the New Jersey
State Lottery Agency.

The old Fort Pitt Hotel, built in
1905, once stood on the site of Grant
and Liberty in Pittsburgh. Later
this year the Vista International
Pittsburgh at Liberty Center will
open on the same site. The 619-room
hotel will be the first new hotel to
open in the downtown area in 26
years and will be tied to the
Convention Center. Joint-venture
architects are Burt Hill Kosar
Rittelmann Associates and UDA
Architects with TAC, Inc. as design
consultants

Denis V. Boucher has joined the
Boston-based architectural firm of
Earl R. Flansburgh + Associates,
Inc., as senior associate in the Space
Planning & Interior Design
department.

Spruce-up of New York
subway station features
graphic exhibition

32Ed

City

Accompanying the recently
renovated upper level of the

Fifth Avenue/53rd Street subway
station in Manhattan is a lighted
graphic exhibition. Cooperation
between the 53rd Street Association
and several New York City transit
groups produced the exhibit, which
highlights collections and activities
from cultural institutions in

the neighborhood.

Renovation of the upper level
includes new ceramic tiles; new
signage, such as adding “53rd
Street” to the station’s name;
improved lighting; installation of
acoustic material to the ceiling and
sound-absorbing panels on the track
level to reduce noise when trains
enter or leave the station; and new
turnstiles and railings in
the mezzanines.

Lee Harris Pomeroy (above left)
of New York City was project
architect.
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Local architects begin restoration
of Washington’s District Building

A full-scale restoration and
renovation of Washington’s District
Building will be designed by

local architects Devrouax &
Purnell.

The T8-year-old, 282,000-square-
foot structure, located at 14th St.
N. W. and Pennsylvania Ave., is
regarded by many experts as an
excellent example of American
Beaux-Arts classicism. Work thus
far on the building has involved

evaluation of city agencies’ needs
for security and support facilities
and preparation of schematic design
documents. As the project
continues, mechanical and electrical
systems will be redesigned,

and all architectural detailing on
exterior facades, interior floors,
roof, and courtyard areas restored.
A city-council chambers addition,
designed as infill space in the rear
light court, is also planned.
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Eastern economic report: Florida retirees spur housing demand

The 1980s have witnessed a good
number of regional economic
success stories, from
Massachusetts to Minnesota to
California. But the decade’s
wunderkind award probably goes to
Florida, where population,
employment, and income are
growing faster than any other large
state in the country, and far faster
than the national average. Florida
has, of course, long been a magnet
for retirees. But symbolized by
IBM’s personal-computer
operations in Boca Raton, the state
in the 1980s has also become home
to numerous high-tech and defense-
related companies that are luring
increasing numbers of working-age
people. Large increases in
population of all ages have also
spurred growth of major service,
trade, and financial industries.
Construction, of course, has also
benefited from this rapid growth,
and will continue to benefit—of no
little importance considering that 10
percent of the country’s new
housing units are built in Florida.
At the moment, however, high-
tech is in something of a slump.
IBM’s personal computers, in
particular, are facing increased
competition from low-priced Far
Eastern competitors. Yet, perhaps
surprisingly, prospects for solid
growth stem in part from a group
conventional wisdom holds to be

Percent of U. S. housing starts in Florida

15%

poor and struggling—retirees. But,
contrary to newspaper reports of
poverty among the elderly, senior
citizens in Florida are, by and large,
living quite well, thank you. As
Social Security payments soared
during the past decade, and as
private pension plans improved,
retirees started to live better.
Retirees who sold their houses in
the past half dozen years also
realized huge capital gains.

Confirming these developments, a
government report found that
seniors own more assets than
younger people and that their
poverty rate is lower. For Florida,
this trend is almost a guarantee of
prosperity. And for the construction
industry, it means a continued
influx of people who can afford
good housing and who will demand
all the infrastructure that goes with
a middle-class lifestyle.
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Calendar

September 11

“How to Implement and Manage an
Effective A/E/P Quality Control
Program,” a seminar sponsored by
Practice Management Associates,
Ltd.; at the Hyatt Regency
Hotel,Crystal City, Arlington, Va.
For information: Betsy Miller,
Practice Management Associates,
10 Midland Ave., Newton, Mass.
02158 (617/965-0055)

September 20-28 ‘
“Archifest,” the Atlanta Chapter of
the American Institute of
Architects annual “celebration of
the built environment” will take
place in the Colony Square
Piedmont Park area of midtown
Atlanta. Open to the public, day and
evening events will include
children’s walking tours, lectures
by architects, panel discussions. For
information: Dorothy Spence,
Atlanta Chapter, American
Institute of Architects, 1197
Peachtree St., N. E., Atlanta,

Ga. 30361 (404/873-3207).

October 2-5

The biennial American Institute of
Architects South Atlantic
Convention for AIA members in
North Carolina, Florida, and
Georgia, sponsored by the Georgia
Association of the AIA; at the
Hyatt Regency Hotel, Savannah,
Ga. See calendar item listed under
September 20-28 for information.

Revived ruin

The Boston Society of Architects
has named Graham Gund
Architects of Cambridge as
recipient of its Harleston Parker
Award for the design of the Church
Court condominium project. Three
townhouses were built behind the
remaining walls and tower of the
Mount Vernon Church, destroyed
by fire in 1978, and a new seven-
story Lrshaped building with 34
condominium units was also added.

(atehouse wins ‘Design Exellence’ award

from city arts unit

The New York City Arts
Commission has conferred its
“Design Excellence” award on the
rehabilitated Croton Lake
Gatehouse, a vital component of
New York City’s oldest water-
supply system. The rehab was done
by Metcalf and Eddy, and Hazen
and Sawyer, both of New York City,
for the city’s Bureau of Water
Supply. The commission praised the
substantial effort made to match

the new design with that of the 100-
year-old landmark. The new
gatehouse will be faced with stone
and covered with a terne-coated
stainless-steel roof to match the
existing structure. The
rehabilitation is part of an overall
multimillion-dollar improvement
program that was initiated by the
city in the mid-1960s to upgrade
New York’s water distribution
network.

Philadelphia
renovation nearing
completion

The nearly complete restoration of
the former Suburban Station
Building, now One Penn Center at
Suburban Station, has received the
Downtown Preservation
Development Award from the
Central Philadelphia Development
Corporation. Renovation architects
are Francis, Cauffman, Wilkinson &
Pepper, and the developer is
Richard I. Rubin Company of
Philadelphia.
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1. MASONRY IN ARCHITECTURE
By Louis G. Redstone, FAIA.

192 pp., 260 illus., 8% x 11 :
One of the world's foremost masonry authorities
shows the best methods — developed through
5,000 years right up fo the skyscraper — for
working this exciting material to achieve both
form and-aesthetics. Just publishea!

2. THE AIA GOLD MEDAL

By Richard Guy Wilson. 246 pp., 222 illus.
(8 pp. in full color), 8% x 11

The first chronicle of the coveted AlA Gold Medal, this
lavish commemorative volume gives full profiles,
with photographic portraits, of the 44 medalists to
date and examples of their work. Just published!

3. HOLDOUTS!

By Andrew Alpern, AIA, and Seymour Durst, real
estate developer. 173 pp., 221 illus., 8% x 11

A lively illustrated history of holdouts in New York
since the 1800s — and how they were dealt with —
shows what can happen when an obstinate owner
forces major changes in planning and building
design. Just published!

4. GROUND ENGINEERING EQUIPMENT
AND METHODS

é
:
%
g

By Frank Harris. 256 pp., with diagrams and fables (L

Here are the principles and working knowledge for
determining the best construction methods and alter-
native procedures, devising proper temporary works,
and selecting the right plant and equipment to
achieve faster construction times and higher quality.

5. AWARD-WINNING PASSIVE SOLAR DESIGNS
Professional Edifion.

By Jeffrey Cook, AlA. 288 pp., 208 illus.

(including 68 photos), 8¥2 x 11

These 41 winning designs from the First National
Passive Solar Design competition demonstrate an
impressive number of passive solar solutions for a
diversity of structures, from commercial buildings to
residences, in a wide variety of terrains and climatic
locations. Brand new!

6. CHECKING AND COORDINATING ARCHITEC-
TURAL AND ENGINEERING WORKING DRAWINGS
By John Frederick Duggar Iil.
160 pp., 22 illus. (8 in full color)
How to use the author’s unique color-coded graphic
systems for marking up check-prints, coordinating
construction components, making and recording
revisions, eliminating errors, omissions,
and duplications, communicating, 2y,

% R

—
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Firm Foundations.

McGraw-Hill books on the building arts

T

7. HANDBOOK OF oo
ENGINEERING ECONOMICS s
By Max Kurtz, PE. 1,020 pp., 317 illus.
Made marvelously easy to understand
and to use — every statistical and
financial analysis tool you need to control

the effects of fime and money on every

type of engineering project and area of respon-
sibility. The first such aid in the field. Brand new!')

8. SPECIFICATIONS FOR ARCHITECTURE,
ENGINEERING, AND CONSTRUCTION Second

Edition. By Chesley Ayers, AlA, PE. 544 pp., 70 illus.

Specifications can make or break a project, and can
even cause construction disasters. Here, in a new,
up-to-date edition, is the one book to coordinate the
requirements of spec writing and checking info a
unified whole — with special emphasis on tech-
niques to build safety info a project.

9. CONSTRUCTION MARKETING AND STRATEGIC
PLANNING

By Warren Friedman. 288 pp., 70 illus.

Shrinking construction profits make it mandatory
that contractors — large and small — grasp and use
every business, management, marketing, and stra-

and retrieving information. : A
A new fitle! g Fra %% tegic planning tool known fo work best. Here they
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15. TIME-SAVER STANDARDS FOR SITE PLANNING

All
an

16

hol

By Joseph DeChiara, AlA., and Lee E. Koppelman.
864 pp., 1,037 illus.

-inclusive information and data on site investigation,
alysis, development, and use. Plus plans.

. TIME-SAVER STANDARDS FOR RESIDENTIAL

DEVELOPMENT

By Joseph DeChiara, AIA. 908 pp., 1,300 illus.

A vast collection of data and criteria for planning and
designing dwellings, from apartments to mobile

mes to adult housing.

ooy are — detailed with the assistance of the Associated
General Contractors. Just publishea!

10. CONSTRUCTION DISASTERS Design
Failures, Causes, and Prevention

By Steven S. Ross and the Editors of Engineer-
ing News Record 407 pp., 144 photos,

62 line illus.

The valuable lessons builders have learned
from collapsed roofs, broken dams, floods,
and earthquakes are packed into this survey
of 24 major disasters of the past five decades,
why they happened, and what would have
minimized or prevented them. New fifle!

11. THE HANDBOOK OF CONSTRUCTION
ACCOUNTING AND FINANCIAL MANAGE-
MENT Third Edition.

By William E. Coombs and William J. Palmer.
592 pp., 158 illus.

Reflecting the newest trends in accounting and
management techniques used in the construc-
tion industry, this edition of a well-known work
updates your handling of problems in every
area from procurement to costs, receipts,
taxes, and more.

12. DESIGN PRESENTATION Techniques for

: Marketing and Project Proposals

< ' By Ernest Burden. 256 pp., hundreds of illus.
From the initial planning and preparation to
the actual visual presentation of your design
project (including models and computer-aided
graphics) fo the all-important follow-up — here

. are the techniques that win clients and keep
them coming back for more.

13. PRESERVING AND MAINTAINING THE
OLDER HOME
,,4"" By Shirley Hanson and Nancy Hubby.
256 pp., 323 illus., 8%z x 11
How to accurately and sensitively repair, restore, and
renovate those treasured older homes (built between
the 1800s and 1940) fo bring out their best interior
and exterior features, find frouble spotfs, modernize
without disfiguring — economically.

14. SYSTEMS GRAPHICS Breakthroughs in
Drawing Production and Project Management

for Architects, Designers, and Engineers.

By Fred A. Stitt. 262 pp., 157 illus.

Want to save 30%, 40%, 50% of the time and
money you spend producing design and working
drawings? Here’s the practical how-to for using
and linking together foday’s new, inexpensive forms
of in-house reprographics — by one of the best-
regarded pros in the industry.

Please send me the book(s) | have circled for 15 days’
FREE examination. Af the end of that time, | will pay in
full, plus local tax, postage, and handling, or return the
book(s) postpaid with no further obligation.

(051387-2)$47.50 9. (022437-4) $42.50
(070810-X) $60.00  10. (053865-4) $39.50
(001377-2)$34.50  11. (012611-9) $45.00
(026747-2)$41.95  12. (008931-0) $45.00
(012478-7)$34.50  13. ( ) $24.95
(018023-7)$32.50  14. (061551-9) $39.00
(035659-9) $69.50  15. (016266-2) $79.00
(002642-4) $42.00  16. (016217-4) $79.00
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McGraw-Hill Book Co.
PO. Box 400 Hightstown, NJ 08520

Name
Address/Apt.

City State Zip
Offer good only in U.S. Order subject to acceptance by
McGraw-Hill. SAVE MONEY: Pay in full, plus local fax,
with this order and McGraw-Hill pays all regular postage
and handling costs. Same refund privilege applies!
In Canada available from McGraw-Hill Ryerson, Ltd.,
330 Progress Avenue, Scarborough, Ontario M1P 225
Prices slightly higher outside the U.S. 03-K855-4000-3




Clad & Clear.

W~

Introducing the Hallmark hinged patio door from Caradco. Aluminum clad outside for
durability and low maintenance. Clear, beautiful Western pine inside—no exposed

finger joints or edge-glued wood. The

hinged styling your customers demand. ’

The attention to detail you expect

from America’s Window Pioneer.

Hallmark. Only from Caradco. — Amenﬁ?(fsa‘iv;lrﬂ%?;gafl oneer
Caradco, Rantoul, Illinois 61866
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- How the best
- standing seam

roof stands up
even better

- -
S
- >

Now Roof Systems’
exclusive RS-18 Panel
is under the protection g
of Steelite’s exclusive
Corrstan’ coating system!

Two outstanding names—

Roof Systems, Inc., and Steelite,
Inc—now work together to give
you outstanding performance in
a standing seam roof. We've
combined the good looks and
durability of the RS-18 System
with the good looks and dura-
bility of the Corrstan System.
That adds up to a standing
seam roof that will stand up

Corrstan—the original
protected metal /
coating system—with ~ True standing seam
more field experience  design reduces parts,
than any other currently connections, labor...
produced system eliminates end closures

Minimum 4.0 mils coating
dry film thickness

Wide choice of standard

ultraviolet degradation
and custom colors

“n

< Roof Systems, Inc.

5380 36th Street S.E.
be’_rte_r than ever on your next N& (rand Fopies Wi A0
building. Call or write for 800-253-8148

detailed information. TELEX: 322569

Weathertight field
seaming...
mastic-filled batten
cleats for extra
weathertightness

Exceptional resistance to moisture,
abrasion, pollution, corrosive
environments, thermal shock,

S
- -

-
o - :

Completely concealed
fasteners prevent leaks,
enhance appearance—
for longer lasting, bette
looking roofs

Exceptional coating formabil
and adhesion so roof panel cz
be field-bent into wall/fascia

STEELITE, INC

1010 Ohio River Boulevard
Pittsburgh, PA 15202
800-824-1371; in PA, 800-824-1370
TELEX: 866-292 STEELITE PGH



MONIER ROOF TILE...
WHERE QUALITY GOES IN BEFORE TILE GOES OUT.
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At Monier, manufacturing roof tile  from 50 years of international experience.

that looks good isn'tenough.  The result: consistently superior
Like vintage champagne our products are made with tile roofs, with jobs completed on time and within budget.
meticulous care and conscious concern for quality. ~ Monier tile produces roofs of distinction

Monier has always set the highest quality performance ~ that provide the necessary edge in a competitive market.
standards...and met them by combining a tough  Experience the superior tile. Don't

li ise. Call
i R e MONIER it orcomplee
inf i .
ROOF TI LE Information now.

techniques derived
MONIER COMPANY GENERAL OFFICES P.O. BOX 5567, ORANGE, CA 92666 (714) 538-8822

Phoenix, Arizona Lakeland, Florida Corona, California Duncanville, Texas Stockton, California Tacoma, Washington Honolulu, Hawaii
(602) 2692288 (813) 665-3316 (714) 737-3888 (214) 298-6148 (209) 982-1473 (206) 581-3666 (808) 682-4523
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his synthetic poiar]zer for li gh This work led to his
invention of instant photography, the heart of the

Polaroid Camera. Chester Carlson, the creator of the

Xerox copier, also did much of his research here.
Today, the Library continues to help all kinds of
people make discoveries of their own.

Our Genealogy Division enables families to find
their roots. The Economic and Public Affairs Division
is a constant source of information for every type of
business. And our twenty-nine million books and other
materials help scholars pursue their work.

The Branch Libraries help immigrants learn English

and introduce users to the world of microcomputers.

The Library is bchmd so many unexpected
discoveries.

The New York Public lerary

WHERE THE FUTURE IS AN OPEN BOOK
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AGAIN
AND
AGAIN
AND
AGAIN.

You can order reprints of any articles
that have appeared in Architectural
Record, whether in color (if the article
was published in color) or black-and-
white (if published in black-and-white),
in whatever quantities (minimum
100) you need, for use in your own
mailings and presentations.

For more information, price quotes
and help with layout and
format of your reprints, call:

Janice Austin
609/426-5494

ARCHITECTURAL RECORD

GRANICAST® PRE-CAST CRUSHED GRANITE MODULES

TOUGH, GOOD LOOKING
ECONOMICAL, EASY TO
INSTALL AND REALLY

Give your projects the finishing touch with the rich
look of real granite. New GRANICAST® pre-cast
crushed granite modules are ideal for plazas, entry
ways, and virtually all other exterior and landscape
applications including driveways, roof decks, and
facades.

Besides their outstanding beauty and strength,
GRANICAST modules offer you great versatility. The
modules are available in all the natural granite colors
and come in standard sizes with uniform thickness.
It all translates into design freedom and ease of
installation.

GRANICAST modules, they're really GRANITE. Call
us at 1/800/233-5188 for more information. In Texas

call 713/499-0561.

GRANICAST BY

PO. Box 70 Missouri City, Texas 77459
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IF YOU THINK ORDINARY
STEEL DECK IS STRONG...

Y 4
CERTER =% gt " ) o

TRY EXTRAORDINARY
LOADMASTER

A Loadmaster Roof Deck is strong! Most roof deck
steel must be softened by heat to roll form properly. But
the steel sections in a Loadmaster Roof Deck are
formed from full hard, high-tensile strength steel.

With Loadmaster, you get more than a steel deck. It is
a complete roof deck system made up of full hard steel,
thermal insulation and high-density mineral board. The
system is mechanically fastened to provide composite
strength.

LOADMASTER
SYSTEMS,INC.

&

THE DURABLE ROOF DECK

The entire roof deck system is installed quickly and
cleanly by a licensed Loadmaster erector and is ready
for a built-up or single-ply roof immediately.

For durability, load-carrying strength, wind-uplift
resistance and high diaphragm values — Loadmaster is
extraordinary.

Get the facts today.

Call toll free: 1-800-527-4035 (outside Texas)
1-800-442-4749 (inside Texas)

P.O. Box 800007, Dallas, Texas 75380
HEADQUARTERS: Two Oaks Plaza, Suite 2115, 6730 LBJ Freeway, Dallas, Texas 75240
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Computer graphics
show sets new record

In an atmosphere of optimism, the
National Computer Graphics
Association, an organization of
companies that supply computer
graphics to a broad range of
businesses and professions,
attracted some 35,000 attendees to
its annual show earlier this year in
Anaheim, Calif. —this despite an
estimated loss in the computer-
graphics industry of between $100
and $200 million in 1985.

There was a similar strong
showing at Systems ’86, a show
specifically for the building-design
and construction industry (page 41).
NCGA president Tom Cain credited
the rapid, recent adaption of PCs to
graphics for both the show’s
success and at least part of what he
saw as a coming industry rebound.
For more information, contact the
NCGA at 2722 Merrilee Dr., Suite
200, Fairfax, Va. 22031
(703/698-9600).

Survey of design
firms shows
profits up

The annual “Financial Statistics
Survey” by the Professional
Services Management Journal
shows that profits for architects
and engineers have risen by

0.6 percent over the past year to
9.5 percent of gross revenues. It
also shows insurance premiums
rose by 48 percent. Other
information in the survey,
separated by firm type, includes the
average amounts spent for
marketing, overhead, and
computers. It compares cash to
accrual accounting and fee
multipliers and overhead rates for
different firms. The survey is
endorsed by the AIA, The American
Consulting Engineers Council, and
the Professional Services
Management Association, among
others. Copies of the report are
available from PSMJ, 10 Midland
Ave., Newton, Mass. 02158
(617/965-0055).

Average firms
change owners after
20 years

Architectural, engineering, and
planning firms will typically change
owners after 20 years in business,
according to a study conducted by
the AIA, the American Consulting
Engineers Council, and the
Professional Services Management
Association. The transition will take
about 2 1/2/ years. Three-quarters
of the firms surveyed were founded
by one or two people who now
represent only 36 percent of all
owners but continue to hold 61
percent of stock. Those firms in
which the original owners’ share
has dropped below 51 percent tend
to be the larger firms with more
than 50 employees. The study also
shows that only 65 percent of all
firms have a valuation formula
when they come to making an
ownership transition agreement.
For more information, contact the
ATA at 1735 New York Ave., N.-W,,
Washington, D. C. 20006

Interiors architects attack

their liability problems

by looking for better procedures

At a day-long session on July 25,
the Interiors Committee of the
American Institute of Architects
began to help members change the
way they do business in order to
reduce their risk of being sued—
and increase the chance of winning
when they are. Although, so far,
the surge in tort suits has had much
less effect on interior architects
than it has on those who design
whole buildings, “one would have to
be a modern Rip Van Winkle not to
be aware of professional liability
today,” commented Victor O.
Schinnerer’s senior vice president
Paul Genecki.

Even though architectural firms
that concentrate on interiors may
have rates that are 75 percent lower
than those that design buildings, all
rates are rising. Those firms in
interiors may now pay rates as high
as 10 percent of gross billings.
Increasingly, the committee
members pointed out, when there is
any kind of loss, lawyers for the
victim sue every potential plaintiffs
they can think of. So the interior
designers can expect to be named
when a ceiling collapses or a piece
of furniture falls apart.

The problems seem sure to
intensify. As interiors architects
become increasingly involved in
designing furniture, they are
vulnerable to suits involving not
just professional liability but also

product liability. They, like building
designers, are responsible for their
consultants. As they more
frequently advise on facilities
management, they can be
responsible for asbhestos removal
from a building they recommended
a client lease, even if they didn’t
know that asbestos was present.
And jobs that are not finished on
time can lead to claims from both
the clients for lost profits and the
contractors, who may say the
delays kept them from bidding on
other jobs.

So far, such litigation is mostly
theoretical. In Schinnerer-parent-
company CNA’s 30 years of
covering architects, it has fielded
some 50,000 claims, and can identify
only 700 that had to do with interior
design—far too few to serve as the
basis of any actuarial decisions,
said Genecki.

According to Roslyn Brandt,
managing director of architects
HOK New York and chairman of
the AIA’s Interiors Committee, that
group’s first priority in addressing
the liability issue will be to improve
data collection. As AIA associate
general counsel Ava Abramowitz
explained, claims currently are
coded by insurance carriers
according to the kind of damages
sought rather than the kind of
design defect that is alleged. So it is
difficult to separate claims arising

from interior design from those
from building design. Since so many
firms practice in both areas, there
has been no emphasis on making
the separation.

As a first step in helping interior
architects practice better, the
Interiors Committee is going to
come up with new coding methods
that will let analysts pinpoint the
interior design activities most likely
to produce liability claims.

Step two will be to develop
procedures for designers to use in
their own offices to reduce the risk
of suits. Another panelist at the
July meeting, architect Arthur T.
Kornblut, a partner in the law firm
of Kornblut & Sokolove, warned
that the way architects handle
clients has much more to do with
preventing lawsuits than the
quality of design. The posture he
suggested was to provide clients
with recommendations only. In any
critical matter, “It is absolutely
essential to get the client to make
the decision” so that the
responsibility belongs to him if it
turns out to have been a less-than-
wise choice. And the next step is to
create some record of the client’s
having made the decision, either
initials on the architect’s drawing or
a memorandum outlining the
conclusions of a phone call.

“Every project has problems,”
Kornblut reminded the audience,
so the main difference between the
70 percent of projects for which
problems are settled informally and
the 30 percent that lead to some
claim tends to be the degree of
esteem the client holds for the
designer. Returning phone calls and
being affable are important. “If you
can convey a sense of caring, it can
cover up a multitude of sins.”
Daniel Moskowitz, World News,

Washington, D. C.
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UNITED STATES GYPSUM COMPANY

RESIDENTIAL FIRE BARRIERS:

A4

Goodwalls

make good neighbors.

Providing effective fire protection and sound control economically are two of
the biggest concerns in designing walls to separate occupancies of multi-

residential projects.

Privacy, in terms of noise intrusion, and
safety, in terms of protection from fire in
adjacent units, are of critical importance
in townhouses, low-rise apartments and
condominiums. Potential residents want
the same privacy and protection they’d
have in single-family homes, butin a
less-costly unit. Thus, specially designed
masonry or drywall fire walls are usually
specified for this purpose.

Masonry walls are still used in many
parts of the country, but more often the
choice is becoming one of several dry-
wall partitions. To be certain that the
selected system satisfies all the needs
of this important fire-wall/party-wall
application, the architect, developer or
builder should carefully analyze the
different systems available and choose
the one that combines the desired per-
formance with economical construction.
Drywall systems are becoming increas-
ingly popular for these important walls
because of their light weight, economy,
sound-attenuation qualities and inherent
fire-resistance.

The following check-list contains

the most important features and tests
applicable to residential fire-wall per-
formance. The checklist may be used as
criteria for measuring the qualities of the
various systems available. Comparing

Solid USG Area Separation Wall consists of two 1-in.
thick, 24-in. wide USG Gypsum Liner Panels inserted into
2-in. USG Steel H-Studs between independently framed
interior wall surfaces. Adding 1-in. THERMAFIBER®
Sound Attenuation Fire Blankets on both sides of wall

(as shown) provides 51 STC and satisfies strict fire code
requirements.

AwnLbLtnindiswmal Dovmnwd Onndnindhnee 100

these criteria against the product litera-
ture from the various manufacturers and
suppliers will show whether a selected
system or “equal” has all the needed per-
formance features:

B Meets applicable BOCA or SBCCI
model code requirements for 2-hr. fire
rating for party wall and/or fire wall.

B Can be designed to provide up to 3-hr.
fire rating when required.

B Can be detailed to meet all existing
codes or applicable agency
requirements.

B Provides sound ratings of up to 57
Sound Transmission Class (STC) with a
minimum 45 STC.

B Has ability to provide structural/fire
protection of one unit when fire attacks
adjacent unit.

B Has details to provide a cavity for
electrical and mechanical services when
needed.

B Provides minimum weight and thick-
ness in a wall with effective sound and
fire performance.

B Designed with minimum number of
components.

B Installs with common trades found on
the job.

B Installs easily with minimum work-
man skills.

B Permits all-weather construction.

USG® Area Separation Walls are the
only systems that satisfy all the criteria
on the check-list above. Two different
systems, one with a cavity (which can be
used for electrical and mechanical ser-
vices under certain circumstances), and
the other a solid drywall system, both
have fire ratings up to 3 hrs. and details
to meet the most stringent codes in the
U.S. Steel C-H studs and H-studs both
provide pockets for fire-resistant gyp-
sum liner panels. Breakaway aluminum
clips, used to attach building framing

to the systems’ studs, will melt when
exposed to fire, enabling the fire-dam-
aged structure to fall away without pull-
ing down the fire barrier.

The solid system weighs as little as 9 1b./
ft.2 and is 3 to 6 in. thick, depending on

the details used for 2 or 3-hr. fire ratings,
plus independently framed interior wall

surfaces. STC ratings of 45 to 57 are also
available. The cavity system also weighs
as little as 9 1b./ft.?, and is 3%2 to 47 in.
thick (fire and sound ratings up to 3 hrs.
and 57 STC). Since these are both dry-
wall systems, no additional trades

are needed. Also, the combination of
all-weather construction, large-size (dry-
wall) components and progressive con-
struction results in low-cost, trouble-free
construction and dependable scheduling.

Cavity USG Area Separation Walls are used as
commonly shared party walls and fire walls. They consist
of USG Steel C-H Studs and 1-in. thick, 24-in. wide USG
Gypsum Liner Panels faced on both sides with 2-in.
SHEETROCK?® Brand FIRECODE® “C” Gypsum Panels.

These two systems can be used in multi-
family residential structures up to four
stories high. The choice between the
solid or cavity system depends on how
the system relates to the building fram-
ing and the STC requirement.

The superior performance of USG Area
Separation Walls, compared to masonry
or other drywall systems, results from a
long-term program of extensive testing
and continuous development since 1974
when the systems were first introduced
by U. S. Gypsum. For more complete
information about the fire and sound
tests and the construction details and
specifications applicable to these sys-
tems that create “good neighbors,” write
to Dept. 124, United States Gypsum
Company, 101 South Wacker Drive,
Chicago, IL 60606-4385.

© 1985, United States Gypsum Company
USG® s a registered trademark of USG Corporation

Circle 36 on inquiry card




Construction economy update:
Have we reached the peak?

An ominous gap has opened up
between construction contracting—
the industry’s indicator of future
construction and building products
demand—and the various measures
of current performance. Current
construction activity (construction
put in place, building-materials
shipments, employment in
construction) all remained strong
through the first quarter of 1986
and, after more than three years of
cyclical expansion, market activity
was still reaching for a new peak.
Contracting for new projects, on the
other hand, slowed almost to a
standstill in the fourth quarter of
1985 and then declined a sharp

T percent in the opening quarter

of 1986.

This is exactly the kind of lead-
lag behavior to expect at the upper
turning point of the building cycle.
Yet, with the marketplace as
politicized as it is by issues like tax
reform and deficit reduction, the
recent divergence of the basic
construction indicators could be a
false alarm.

The recent weakness in
contracting for new construction—
the key to the demand for building
products during the second half of
1986—may not be as threatening as
the first quarter’s 7 percent decline
implies. Uncertainty about the
consequences of tax-reform
proposals on real-estate
development and on all public-works
financing could explain much of the
volatility in contracting for
nonresidential construction since
1986 began.

It is reasonable to expect that a
substantial number of commercial
and public projects which might
ordinarily have gone ahead during
the first quarter were put “on hold”
awaiting clarification of the tax
issue. If so, a strong—although
temporary—rebound might
logically follow that clarification.
An improved rate of contracting
early in the second quarter supports
this interpretation of events.

This is not to say that once the
tax-reform legislation is finally
resolved, construction contracting
will revert to last year’s high and
rising pace. Uncertainty often
produces the kind of stop-and-go
response we have been seeing in
recent months, as various proposals
concerning depreciation and/or
municipal bonds gain or lose
support.

However, the ultimate response
to tax reform itself can only be
negative as the elimination of tax
incentives makes marginal projects
unprofitable. Office-building
construction—long sustained above
reasonable levels by tax
incentives—is the most obvious
example,

In the midst of the volatility that
is being superimposed on the

building cycle by political events in
1986, it is a good idea to keep a few
things in mind:

* Commercial and industrial
building passed its peak before 1985
ended, and the overbuilt office
component is highly vulnerable to
steep decline.

* Public-works construction, lacking
the support of federal programs, is
increasingly dependent on local
government financing.

* Housing, responding to lower
interest rates, is the main source of
support for the construction market
in 1986.

For a short while longer, the
current level of contracting will be
sustained through a delicate
balance of residential strength and
nonresidential weakness. In a year
(or less) the vulnerabilities of the
nonresidential market will become
dominant.

An economic scenario for 1986 and
1987 is—as it has been—a mixture
of ups and downs

One of the few good things that can
be said about an extended period of
“semiprosperity” such as the
economy has experienced since 1983
is that there’s still plenty of room
for more growth. Excess capacity
abounds, and none of the usual
“bottlenecks,” such as market
shortages, wage/price stresses, or
other imbalances, that often signal
the conclusion of a period of cyclical
upswing are evident. In the absence
of reasons to the contrary,
conventional wisdom insists that
expansion will just keep

rolling along.

But mere room for expansion is
not enough. Where will next year’s
growth come from? Not from the
public sector. With mandatory
deficit reduction the law of the land,
the net effect of fiscal policy
(spending and taxation combined)
will amount to “fiscal drag.” The
Treasury will be taking more out of
the economy’s spending stream—
relative to last year—than it will
put in.

State and local governments will
provide a modest stimulus as they
try to fill the widening gaps left by
federal domestic programs but, as a
whole, the public sector will be close
to neutral as a source of growth for
the next few years.

Growth will not come from the
business sector, either. McGraw-
Hill’s latest survey of capital-
spending plans confirms the
obvious. With more capacity on
hand than needed, and facing the
loss of tax incentives for
investment, the industrial
community plans to stand pat for
the next several years until factory
output catches up with this
community’s recent capital-
spending binge. And the prospects
of catching up are not looking so

good right now. Until rising exports
begin to close the trade gap, the
manufacturing sector is locked into
sluggish growth.

If the plans that were evident as
recently as May of this year
materialize, investment in plant and
equipment will be virtually
unchanged for the next three years
and continue at a level slightly
below that of 1985.

Could there be a consumer-led
expansion, then? The dependability
of the consumer is, on one hand, the
basis for continued expansion of
total economic growth for the next
couple of years. But lacking the
support of either the public or
business sectors, it is also the basis
for a ceiling on growth of 3 percent
per year or less.

The consumer sector is usually
considered to be relatively passive,
spending and saving reasonably
steady proportions of its disposable
income. As this happens, the
consumer’s contribution to the
economy’s growth is limited by the
combination of employment and
productivity, averaging between
21/2 and 8 percent per year when
caleulated in constant dollars. In
1986, consumer spending is
increasing by close to 8 percent (one
of the better years), and is likely to
hold within the 2 1/2- to 8 percent
range for the near future.

A more volatile form of consumer
behavior—investment in housing—
is helping the economy to do a little
better in 1986 than its sluggish 1985
pace, however, In this year’s
favorable mortgage environment,
house building is currently adding
some spark to an otherwise
rundown Gross National Product
with a 10 percent advance. So, here
is the outlook as of mid-1986.

Nonresidential building will be
helped somewhat by retail and
institutional construction but,
overall, the category will be down
As it has for several years, office
building will continue to dominate
the near-term outlook for the
nonresidential sector. From here on,
however, office building will be
restraining the market instead of
driving it upward.

No construction market is more
out of balance—and therefore more
vulnerable—than offices. The
“building boom that stayed too
long” has left behind it a surplus of
office space that is pushing the
national vacancy rate toward 20
percent. Accelerated depreciation
has been a major stimulus since
1982, but tax reform will soon be
removing a lot of the incentive to
build empty office buildings. In
fact, the adjustment to overbuilding
has already begun—in advance of
tax reform.

The peak of contracting for
offices—an annualized rate of 346
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Update continued

1986 National Estimates felco{g; Update
Dodge Construction Potentials uly
1985 1986 f;:mm
Nonresidential Buildings Actual Forecast  1986/95
Floor Office Buildings 342 265 -23
ér:\'lh.ons Stores & Other Commercial 592 570 - 4
?f square Manufacturing Buildings 154 135 —-12
el Total Commercial & Manufacturing 1,088 970 -1
Educational 100 100 —
Hospital & Health 71 70 -1
Other Nonresidential Buildings 136 137 + 1
Total Institutional & Other 307 307 e
Total Nonresidential Buildings 1,395 1,277 =8
Contract Office Buildings $ 24,674 $ 20,075 -19
?’r:’l‘l‘w;ns Stores & Other Commercial 22,771 22,550 -1
of dollars) Manufacturing Buildings 7,472 6,775 -9
Total Commercial & Manufacturing $ 54917  $ 49,400 -10
Educational $ 8810 $ 8975 + 2
Hospital & Health 7,629 7,675 + 1
Other Nonresidential Buildings 10,894 11,125 + 2
Total Institutional & Other $ 27333 §$ 27,775 1 2
Total Nonresidential Bulldings $ 82250 § 77,175 )
Residential Buildings
Dwelling One-Family Houses 961 1,150 +20
(e angs  Multi-Family Housing 836 700 ~16
otunlts) Total Housekeeping Residential 1,797 1,850 + 3
Floor One-Family Houses 1,506 1,800 +20
- Multi-Family Housing 795 668 -16
of square Nonhousekeeping Residential 102 88 —-14
feet Total Residential Bulldings 2,403 255%  + 6
Contract One-Family Houses $ 69,039 $ 85,200 +23
Yalue Multi-Family Housing 32,080 27825  -13
of dollars) Nonhousekeeping Residential 7,125 6,450 -9
Total Residential Buildings $108,244  $119,475 +10
Nonbuilding Construction
Contract Transportation-Related Construction $ 24,868 $ 24,450 -2
mmgns Water-Related Construction 12,936 12,825 -1
ofdoliare) Total Public Works $ 37804 $ 37,275 1
Utilities $§ 2472 $ 2,500 + 1
Total Nonbuilding Construction $ 40276 §$ 39,775 -1
All Construction
Contract Total Construction $230,770 $236,425 + 2
it Dodge Index (1977 = 100) 164 168
of dollars)

*F.W. Dodge basis.

million square feet—was reached in
the second quarter of 1985. By the
first quarter of 1986, volume had
been cut back to 275 million square
feet, but this rate of building was
still excessive in view of the
accumulation of surplus space.

Since most of the decline to date
has been concentrated in the
Southwest (where vacancy rates of
30 percent are not uncommon), it
would appear that local-market
imbalance, and not the impending
extension of depreciation through
tax reform, was the primary motive
for the cutback over the past few
quarters.

This suggests that still deeper
declines lie ahead when tax reform
adds an extra dimension to the
problem. A decline of nearly 25
percent in 1986 to an estimated 265
million square feet will be only the
beginning of an extended correction
that will require the absorption of
as much as 250 million square feet
of excess space over the next
several years.

Industrial construction won’t be
filling the void left by office
building—at least not for a while.
Contracting for manufacturing
facilities bogged down at a weak
150 million square feet as long ago
as mid-1984. It was no coincidence
that 1984 was the year that the
trade gap opened wide, domestic
production stalled, and capacity
utilization began to slip backwards.

More recently, this general
condition of excess capacity has
been aggravated by the oil-price
war, leading to deeper cuts in the
capital budgets of petroleum
companies.

The latest capital-spending plans
of U. S. manufacturers show an
intent to hold investment in plant
and equipment at last year’s level
until rising output takes up some of
the slack. However, even that
minimal goal isn’t likely to be met in
1986 when contracting for industrial
construction has been averaging
only a weak 120 million square feet
through most of the first half of
the year.

Retail building is the exception to
the otherwise sagging commercial-
and industrial-construction market.
In response to the current high rate
of homebuilding, the demand for
stores and warehouses should be
stronger in the second half of 1986.
And with allowance for the typical
lag between residential and retail
building, 1987’s first half should be
equally strong.

The potential for improvement of
store and warehouse contracting in
the second half of 1986 will not, by
itself, be enough to sustain total
commercial and industrial building
at last year’s peak rate. The sharp
break in office building and the
slippage in manufacturing building
will dominate the commercial and

industrial market, causing total
contracting to recede from its 1985
peak of 1,088 million square feet to
970 million—a decline of 11 percent.

The continuing retreat of office
building will be the main reason for
a further reduction of total
commerecial and industrial building
to just under 900 million square feet
in 1987.

The underlying demand for
institutional buildings (the balance
of the nonresidential sector) is
geared to demographics which are
gradually becoming more favorable.
However, short-run financial
support for the construction of
schools, health-care facilities, and
public-administration buildings
faces a mixed future. Municipal
bonds, the major source of funding
for schools and hospitals, will
survive tax reform and retain their
traditional tax-free status, but the
scheduled expiration of General
Revenue Sharing in 1987 will put a
$4-plus billion dent in the budgets of
local governments.

In this environment of trade-offs,
1986 (and 1987) contracting for
institutional buildings should hold
close to last year’s volume—
between 300 million and 310 million
square feet per year.

With commercial and industrial
building facing an extended cyclical
decline, the stabilizing influence of
institutional building will limit the
fall of total nonresidential building
to 1,277 million square feet in 1986,
a decline of 8 percent. In 1987,
circumstances will be leading to an
even lower volume of contracting.

Public works will also be down but
to a lesser degree

The construction of transportation
and environmental facilities
provides the infrastructure that
supports all residential, commerecial,
and institutional building. Here the
risk is stagnation at an inadequate
level due to the scarcity of public
(especially federal) funds.

The prospect of continuing
budgetary restraint on public
programs is often aggravated by
temporary “crises.” In the first
quarter of 1986, contracting dipped
sharply due to unsettled conditions
in the municipal-bond market. A
second-quarter rebound, followed
by a steadier rate of contracting
during the remainder of the year,
will nevertheless leave the 1986
total slightly below 1985’s level.

Apart from such short-term
interruptions of funding, the need
to adapt to the enduring constraints
of federal deficit reduction and the
shift to local funding will keep
public-works construction at a
disadvantage for several years.
Compliance with Gramm-Rudman
deficit targets has led to a freeze on
federal funds available in 1986 for
major construction programs. In
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Update continued

1986 Regional Estimates fg@%@é’vdm

Dodge Construction Potentials

North- CT, ME, MA, NH, NJ, NY, Percent

east PA, RI, VT 1985 1986 Change

Actual Forecast 1986/85

Contract Nonresidential Buildings

P’;mgns Commercial and Manufacturing $8312 $7750 -7

of dollars) Institutional and Other 4,663 4,775 + 2
Total $12.976 $12528 = 8
Residential Buildings
One-Family Houses $11,427 $15,125 +32
Multi-Family Housing 5,520 5,150 - 7
Nonhousekeeping Residential 1,034 1,000 - 3
Total $17,981 $21,275 +18
Nonbuilding Construction
Transportation-Related Constructon ~ § 4,852 § 4750 — 2
Water-Related Construction 2,147 2250 + 5
Utilities 437 475 + 9
Total $ 7436 $ 7475 + 1
Total Construction $38,392 $41,275 + 8

North IL, IN, 1A, KS, MI, MN,

Central MO, NE, ND, OH, SD, WI

Contract Nonresidential Buildings

e Commercial and Manufacturing $10482 $ 9700 - 7

of dollars) Institutional and Other 5,735 5725 —
Total $16,217 $15425 - 5
Residential Buildings
One-Family Houses $10,556 $14,250 +35
Multi-Family Housing 4,670 4,450 e
Nonhousekeeping Residential 1,106 1,025 -7
Total $16,332 $19,725 +21
Nonbuilding Construction
Transportation-Related Construction $ 5966 $ 5975 —
Water-Related Construction 2,617 2675 + 2
Utilities 298 350 +17
Total $ 8881 § 9000 + 1
Total Construction $41,430 $44150 + 7

South AL, AR, DE, DC, FL, GA, KY, Percent
LA, MD, MS, NC, OK, SC, 1985 1986 Change
TN, TX, VA, WV Actual  Forecast 1986/85

Contract Nonresidential Buildings

m"‘ﬁgns Commercial and Manufacturing $22,030 $19.350 —12

of dollars) Institutional and Other 10,303 10,550 4 12
Total $32,333 $29,900 - 8
Residential Buildings
One-Family Houses $29,453 $33,925 +15
Multi-Family Housing 12,470 9950 -20
Nonhousekeeping Residential 2,617 2500 - 4
Total $44,540 $46375 + 4
Nonbuilding Construction
Transportation-Related Construction ~ $ 9309 $ 9,000 - 3
Water-Related Construction 5,263 5,100 -3
Utilities 601 700 +16
Total $15173 $14800 - 2
Total Construction $92,046 $91,075 — 1

West AK, AZ,CA, CO, HI, ID, MT, NV,
NM, OR, UT, WA, WY

Contract Nonresidential Buildings

pheiri Commercial and Manufacturing $14,093 $12,600 —11

of dollars) Institutional and Other 6,632 6,725 + 1
Total $20,725 $19325 - 7
Residential Buildings
One-Family Houses $17,603 $21,900 +24
Multi-Family Housing 9,420 8,275 =2
Nonhousekeeping Residential 2,368 1,925 -19
Total $29,391 $32,100 + 9
Nonbuilding Construction
Transportation-Related Construction ~ $ 4,741 $ 4,725 —
Water-Related Construction 2,909 2,800 - 4
Utilities 1,136 975 —-14
Total $ 8786 $ 8500 - 3
Total Construction $58,902 $59925 + 2

1987, the combination of deeper
federal budget cutting and the
termination of General Revenue
Sharing will leave more of a
financial void than state and local
governments can make up. As a
result, contracting for public-works
construction appears headed for a
steeper decline next year.

There are high-level hopes,

with some moderation, from
residential building

If the federal priorities of deficit
reduction and tax reform seem to be
casting a dark cloud over the
nonresidential construction market,
there’s a silver lining. By providing
the opportunity for more flexibility
in monetary policy, deficit reduction
could offset the upward pull on
interest rates that will be coming
from renewed inflation in the years
ahead. The result: mortgage-rate
stability, and a sustained high level
of homebuilding.

How much housing will
mortgage-rate stability close to 10
percent bring forth? Some optimists
are forecasting as high as 2-million
housing starts in 1986 and almost as
many in 1987. The consensus of
forecasters clusters closer to 1.9-
million units this year, followed by
1.8-million. For several reasons, a
slightly more conservative 1.85-
million units in 1986 and 1.75-million
in 1987 seems more credible.

* After three years of housing
output of better than 1.7-million
units, it is difficult to make a case
for a large backlog of pent-up
demand. Demographics of the mid-
1980s, when household formation is
averaging approximately 1.4-million
per year, imply that total shelter
demand (including replacements)
does not exceed 2-million units. Of
this total, more than 200,000 units
of demand are met by
manufactured and mobile homes,
leaving a net demand for
conventionally built units of 1.7 to
1.8 million annually.

* The benefits of “low” mortgage
rates will be confined largely to
single-family building, where a gain
of as much as 20 percent is
anticipated this year. Multifamily
housing, which is vulnerable to the
loss of accelerated depreciation
through tax reform, is more likely
to be down than up in 1986 as the
apartment “tax-shelter market”
loses its appeal.

* The “oil patch” won’t deliver in
1986. The last time that housing
starts reached 2-million units (1978),
the West South Central region
(Texas and the surrounding states)
provided nearly 300,000 of them.
However, considering its depressed
energy-based economy, this region
isn’t likely to deliver 200,000 units in
1986. Even though the South
Atlantic area (Florida, etec.) is
headed for record volume this year,

the South as a whole, which
typically accounts for 45 to 50
percent of national housing volume,
will barely match last year’s
housing output in 1986.

Despite these limitations, the
forecast of 1,150,000 one-family
units and 700,000 multifamily units
(F. W. Dodge basis) in 1986 still
adds up to the best housing year so
far in the 1980s. In 1987, one-family
starts will nearly equal the strong
1986 total, but with tax reform in
full effect, multifamily building will
decline further.

Those concerned with the
construction market should

develop a strategy for

a cyclical decline

After more than three years of
cyclical expansion, the building
market is highly vulnerable to
reversal. For the time being, new-
found strength in residential
building is concealing some
fundamental weakness in
nonresidential construction.
However, the booming housing
market has little room for further
improvement, and the handicaps of
deficit reduction and tax reform will
soon be brought to bear on public
and commercial construction. As
this happens, the present tenuous
balance of strength and weakness
will give way to the declining phase
of the building cycle—by 1987, if
not before. More about this in
October.

Prepared by the Economics
Department, McGraw-Hill
Information Systems Company,
George A. Christie, vice president
and chief economist

Copyright ©1986 McGraw-Hill,
Inc., with all rights reserved
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An employee who moonlights may be exposing
you to a professional liability suit. In one suit
brought by the client of a moonlighting employee,
a large judgment went against the firm because
its involvement with the project was unclear.

A moonlighting employee rarely has sufficient
coverage or personal assets to cover a claim.
Consequently, if a claim is made, the plaintiff may
name the firm in the suit. The likelihood that the
firm will be named increases if it has provided any
support to the employee.

While an employer may not want to prohibit
moonlighting, it should have written personnel
policies that will discourage plaintiffs from in-

PRACTICE POINTERS: ESTABLISH RULES FOR OUTSIDE EMPLOYMENT

Employee’s
moonlighting

can result
in lawsuit.

cluding the firm in a suit. Such policies should
prohibit the performance of outside work on
company time or property. In addition, the use of
all company equipment, including the telephone
and the copier, should not be allowed. Moonlight-
ing employees should also inform their outside
clients that the firm has no connection with the
project.

CNA Insurance and Victor O. Schinnerer &
Company, Inc., share information like this to help
you avoid similar losses. It’s part of our loss con-
trol program which has grown out of 30 years of
experience.

Contact Schinnerer. And share the experience.

Victor O.

Schinnerer

& Company, Inc.

Underwriting Manager

5028 Wisconsin Avenue, NW
Washington, DC 20016 ( 202) 885-9500
Coverage for this progCram is provided b
Continental Casualty

CNA

ompany, one of tl"lle CNA Insurance Companies. For All the Commitments You Make"




Computers:
Big annual show of what’s new

Some suppliers were so swamped they seemed
to be giving their products away

A/E/C Systems ’86, the seventh
annual “international computer and
management show for the design
and construction industry,” was
held in Chicago on June 23-27.
Over 19,000 people turned up to
view and test the latest of the
suppliers’ products on display in
some 275 booths in the main hall at
MeCormick Place—not bad for a
show that had its debut in a hotel
basement a short while ago.

This year for the first time the
show’s name reflected the
participation of contractors (the Cin
A/E/C). The focus of many of the
suppliers’ product presentations
was sharpened toward particular
functions—recognizing that there
are not one but many markets
among people involved with
buildings. “Instead of a broadside
at the architectural-engineering
market,” as MeGraw-Hill’s vice
president for planning/electronic
products Harry Mileaf put it,
“products are now being tailored to
specific segments of the market.”

This meant that, while some
computer suppliers were expanding
into ever more glamorous three-
dimensional color modeling for the
big firms with a technological bent,
others were trying to better answer
the needs and problems of ordinary
offices with their limited budgets
and, perhaps, limited interest in
technology. Among the displays

were programs that performed such

mundane functions as better
specification production, systematic
billing procedures, and, if CAD
were to be used by the small office
at all, faster and more accurate
working-drawing output.

Offerings also demonstrated
changes going on within the
industry. With so many
manufacturers of hardware having
to make substantial ongoing
investments in fast-paced
development just to keep abreast of
a very competitive pack, at least one
major purveyor of total systems
announced that it would abandon
hardware altogether and
concentrate on enhancing the
quality of its software programs.
As had been pointed out at the AIA
convention (RECORD, August 1986,
page 33), “Whatever a
manufacturer develops today will
be part of all computers tomorrow.”
Given this thrust to keep up and a
constant pressure to lower prices, it
is easy to see why equipment
manufacturers may be feeling
somewhat of a pinch,

And booths showing software
seemed to attract a lion’s share of
the interest—some so crowded that
it looked like suppliers were giving
their products away. And, indeed,
one manufacturer was offering for
sale, along with its more
sophisticated programs, a program
that would sketch (or, more

accurately, move a limited menu of
shapes around the screen) for well
under $100.

The ATA launched its own CAD
system. And there was much talk
about making the software
programs offered by different
suppliers network with one another.
One technology-development
company promised to link many of
the major suppliers’ software
programs—and to provide micro
CAD capabilities on PCs as well—
for under $1,000. The quest to
create the elusive relational
database (or one that can be queried
without having to write a program
to do so0) seemed to come a step
closer—as did interactive databases
by which drawings, specs, and other
graphic and verbal material can be
directly linked (changes on a plan
creating simultaneous changes in
the materials count and cost
estimate, for instance).

developments that may shape
computer use in the near future,
Naturally, their views were
somewhat colored by what

they sold.

According to panel chairman
Charles Foundyller, president of
Datatech, Inc., the major
development will be lower cost.
DFI/Systems president James
Boyce said that, within two years,
there will be 100 times the current
efficiency on PCs. “All companies in
computers,” he said, “will have to
invest a higher percentage of their
revenues in research and design
just to stay competitive”—a tough
order, considering the already
beleaguered state of the industry.
Among the benefits for the user, he
envisioned, will be a passage from
the “fear to productivity stages,”—
fear of not keeping up with peers to
measurable strides in productivity.
Still, he pointed out, there is a peak

Suppliers often managed to make
computer use seem deceptively -
easy—going through operations
carefully preprogrammed ahead of
time to mask the intricacies of what
the user would have to do were he
starting from scratch. Fortunately,
however, many of the booths had
facilities for potential purchasers to
test the equipment and programs
being sold and personnel to assist
with instruction. And, in addition,
there was a large area at the back
of the hall where many of the major
suppliers had additional equipment
and programs that could be tested
as long as the users’ patience
held up.

Tutorials and seminars showed
what computers can do—

and what they are likely to do

in the near future

Subjects discussed included
effective standards, graphies for
engineers, computers’ impact on
personnel, and how to pay for the
systems. One of the best-attended
seminars was entitled CAD: The
next five years. Representatives of
seven major software, hardware,
and systems suppliers predicted

on the productivity curve at a fairly
early stage of use beyond which
advances go much more slowly.

GE CALMA. vice president
Malcolm Davies saw networking as
the wave of the future—micros,
minis, and mainframes all working
together. A system, then, would
consist of a primary mainframe
linked to satellite minicomputers
which, in turn, are linked to a
phalanx of PCs. The users would
have all the flexibility of PCs and,
at the same time, have the
resources of the most powerful
machines.

Other advances Davies foresaw:
larger screens, resembling
traditional working drawings in
size; lower prices (the cost of a
workstation halving every year);
the ability to feed a photograph into
a computer that could then develop
a three-dimensional model (an
ability particularly useful in
renovation work); totally integrated
systems that do not require
different software to perform such
different functions as word
processing and drafting; and long-
term relationships between users
and those suppliers that want to

stay in business. “Much of the
future business for computer
companies will be repeat business,”
he said, “not ‘drop the system and
get out’.”

We are going to have less
development of systems that do not
answer real, immediate problems or
make economic sense, said Peter
Martin, president of ARCAD. One
development that he did feel will
make an impact on the market in
the next few years will be the
computer’s ability to understand
not only the literal information
asked of it but the context of the
users’ questions as well. He
deseribed the current stage of
systems development by telling of
the architect who, looking for
methods to save his practice, fed in
the basic information on its
financial performance only to
receive back a printout that said,
“There’s not enough money in
architecture to make it worth your
trouble.”

According to George Meister,
senior vice president of MISCO, a
McDonnell Douglas subsidiary,
“We are only beginning to scratch
the surface on systems’
intelligence.” Even so, said Sigma
Design president Walter Von
Seggern, “The industry can already
sell more capacity than most
architects can now use.”

Auto-trol Technology’s sales
director David Weisberg cited many
companies’ trend toward the selling
of unbundled systems (or
component parts that can be made
into full packages) as an honest
recognition of the companies’
limitations. “To say other
companies can make all the
elements of a system better than
IBM is ludicrous,” he said. He also
chided architects’ attitudes on
systems: “Too often they ask how
much manpower they can save,
when their real question should be
how much money they can save for
an owner by better building
design.”

Among the more innovative
seminars was one on automated
specification production by Mark
Kalin of architects Jung/Brannen
Associates. Effective specifications,
said Kalin, should save large
amounts of time on drawing by
including often-repeated elements,
such as fire-stair details, in a
standardized graphie form. To
produce such hybrid documents
that, in essence, cross over the
traditional boundaries between

drawings and specs, Kalin uses PCs’

and, because his specs do not follow
the traditional sections, he works
from check lists. He does not
number the sections because this
allows him to move material about
at will. One drawback: printers that
are compatible with PCs do not have
the speed he would like. C. K, A.
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Always compliment your hostess on her good taste.

round and rectangular forms,

Aluminum base with suede textured
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Made in USA.
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Long Island City, NY 11101
718-786-3520 Telex 620056
Showrooms:

New York, Chicago, Dallas,
High Point, Los Angeles,

San Francisco
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Management:

Improving the quality of your interruptions

A hypothetical manager stumbles through the
pitfalls of lost time only to discover
a system for rising above them

By Jeffrey P. Davidson

Victor Morris was a project
manager with seven people on his
staff in a small architectural firm.
Like other good project managers,
he helped guide his firm’s policy,
found new clients, and kept the old
ones happy. He assured that his
team did its background research,
applied it well, and produced
imaginative, functional buildings on
time and on budget. And Morris
was an effective delegator; he had,
with considerable time and effort,
produced a workable project-
performance plan that told his team
what each member’s responsibilities
were on any given assignment.

On a daily basis, however,
Morris’s time was being chewed up.
Each of his staff members averaged
between three and five trips to his
office each day for a variety of
questions and discussions about
what they were doing. Though
Morris took the time to schedule
well-run, informative meetings and
met with staff members /
individually about theirprogress, he
couldn’t seem to stem the tide of
interruptions that virtnally wore
him out by the end of each day.

‘What options does a supervisor
have for reducing the number of
interruptions by his staff?
Or, phrased differently, what
options does he have for improving
the quality of those interruptions
that must be made? Let’s look at a
few principles that will help
maintain a manager’s overall
effectiveness while allowing him to
get on with basic management:
* The first step is to establish
priorities for interruptions. Don’t
allow a trivial issue to become as
important as truly serious ones just
because the staff tries to make it so.
* Encourage employees to judge the
importance of questions and issues
and to determine whether talking to
their supervisor or some other
source of information is the best
course of action.
* Promote more staff interaction.
Get employees to resolve issues
among themselves when possible.
Let’s return to Morris and see
how these principles might be put
into effect:

Morris gets the ten-thousandth
interruption

The number of his interruptions
each day was not decreasing with
his traditional methods of
information dissemination. It was
increasing instead. In the

Mr. Davidson is a certified management
consultant in Falls Church, Va. He is

the auihor of Checklist Management:

The Eight-Hour Manager, published by
the National Press in Bethesda, Md., and
Marketing Your Consulting and *
Professional Services, published by
Norton Wiley and Sons in Somerset, N. J.

evenings, at home, he repeatedly
went over new ideas for remedying
the problem.

He thought of closing his door for
several hours each day or on
particular days. But he was afraid
that someone among his staff or his
clients might be let down by his
unavailability at a crucial moment.

He considered elaborate
scheduling, message, and memo
systems, and other exotic methods
of communication, but quickly
determined that they would involve
a great deal of effort with, perhaps,
no real improvement in operations.

Morris, now at wits’ end, decided
to keep a log of what his
interruptions were about over a
three-day period. And then he had
the answer. It came to him when he
realized that 25 percent of the
questions for which he was being
interrupted—Iike who should check
shop drawings or which building
code should be used—could have
been answered by simply looking at
his original project-performance
plan. His staff was simply not
evaluating the most appropriate
sources of information but taking
the easiest course—him.

So, finally, Morris was ready to
start a new way of doing things:
The questions and issues that his
staff brought up in day-to-day
operations would be separated into
four categories. First came all those
questions that could have been
answered simply by referring to the
project-performance plan—or other
available materials, such as project-
orientation kits, From now on the
staff would use them.

The second category of questions
were those that could be effectively
answered by another staff member
or outside source—such as which
specification format the office
prefers or how long it takes to get
blueprints back from the printer—
thereby further reducing the
number of interruptions that Morris
must endure. It might be readily
observed that asking fellow staff
members for answers to questions
doesn’t reduce the number of
overall interruptions in an office; it
merely shifts some interruptions
from supervisors to others.
However, any distribution of
interruptions to the staff would be
more equitable than having the
supervisor bear the brunt.

The third category of questions
were those that must, in fact, be
presented to Morris because, by
their nature, it would have been
inappropriate to ask anyone else.
Examples would be the leeway in a
project’s budget for overtime or
how much of a change to basic
design a client would tolerate
without a review. Here, only Morris
would have the necessary

. knowledge.

The third-category question,
however, could be answered by a
yes, no, or in one or two sentences.
Thus, the need for a staff member
to walk over to Morris’s office for
face-to-face communication was
unnecessary. These questions could
be easily handled by the office
intercom.

Of course, a question delivered by
such quick means as an intercom is
still a question—and an
interruption. But, by avoiding the
temptation for unrelated
conversations, it is far less
disruptive to both the employee’s
and the supervisor’s time.

The fourth and final category of
questions was those that resulted
from the options of the first three
categories being exhausted—
problems with consultants or a
client’s asking for more services
than provided for in the contract.
By virtue of their complexity or
delicacy, such issues could only be
resolved by a meeting with Morris.
He explained to his staff that he
had no problem whatsoever being
interrupted for these kinds of -
questions and, in fact, would
encourage it,

But, as Morris’s log had revealed,~.
only 20 percent of all questions fell
into this final category. Thus,
Morris was, in effect, able to reduce
the number of interruptions per day
from between 20 and 35 to between
three and eight.

Let’s step back now and examine
the benefits of such a system for
assigning priorities to issues and
questions. First, it provides a staff
with a framework for taking action
and continuing to make progress
even in management’s absence. It
also helps to promote greater staff
interaction and more sharply
defines management’s role in
policy-making instead of in the
lowest levels of operations, When
managers are no longer viewed as
den mothers who handle every little
question and concern, there will be
a much greater apppreciation of the
importance of their time—and a far
more effective operation.

The greatest benefit to managers
is that their time is effectively
increased while not markedly
diminishing anyone else’s. With
fewer small interruptions, they
have time for creative thinking and
planning.

Architectural Record September 1986 43



When your reputation is on the line
count on ours.

A

LY
gL

‘w any skylight systems look good on paper. But the difference

between ‘‘meeling specs’’ and performing in the real world

over time, can be dramatic.

You know what the situation is today in terms of product and
design liability. So, it makes more sense than ever to insist
upon quality and integrity — in a company and its products.

Next time you incorporate skylights info your design, check out
Naturalite. Check our client references. Our financial
strength. Our guarantee. Our systems. And, most of all —
our reputation. You will find that Naturalite builds skylight
systems you can stake your reputation on.
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Marketing:

Brochures are serious business

The author explains why brochures are
difficult and time-consuming to produce but why

they are needed all the same

By Lois Boemer

One of the most general
misunderstandings about
architects’ brochures is that they
will bring in lots of work. True, a
good one can catch the eye of a
potential client. But it only opens
doors—not necessarily gets you
inside.

According to Lord
Communications head Barbara
Lord, “Having a brochure won’t get
you a job, but not having a
brochure, or having a bad one, can
lose you a job.” The real purpose of
a brochure, then, is to help establish
your position in your market—not
cement it. In this highly competitive
business environment, that is quite
an accomplishment in itself.

Good brochures cost money. They
also take an inordinate amount of
time. There is no such thing as a
successful instant brochure. A
brochure designed by a committee
is much like designing a building by
committee. It just doesn’t work. So
someone with adequate expertise
has to take the time and trouble to
make it work.

“It is impossible to make all of a
design firm’s staff happy,” says
vice president and development
director Jean Plank of architects
Drummey Rosane Anderson, Inc.
Still, in acting as go-between to her
firm’s outside consultants for two
brochures, she listened to everyone
on her staff and tried to find a
common thread among all the
various wants. This might have
contributed to the long 10-month
period it took to produce the two
brochures.

Before you even start on a
brochure, a survey of what former
and potential clients are looking for

in it is an “absolute
necessity,”’according to Margaret
Spaulding, head of the marketing
firm MS Associates in San
Francisco. Although a thorough
survey is obviously going to
produce the most comprehensive
results, Spaulding doesn'’t care if
the survey is informal and/or quick
and easy. “The important thing,”
she says, “is to do one.”

Some of the results of Boemer’s
own surveys:

* “Brochures are too architecturally
oriented.” By that, as it turned out,
her respondent meant that they
showed too many pictures of other
clients’ buildings and projects when
what was wanted was substantive
information on how the architects
could solve their brochure readers’
particular problems and
programmatic needs.

* “Brochures should be capable of
fitting into a file drawer”—a
comment on the trend toward large
sizes and unusual shapes to catch
the recipient’s eye. Especially large
corporations will, of course, file
brochures as a reference for the
time when they do indeed have a
commission to give out.

Above all things, a survey helps
you tailor a brochure’s contents to
the market being sought. In other
words, it helps you gear the
contents toward the interests of
that client your firm most wants to
get (and/or is most likely to get)
because it helps you know what
those interests are.

You should not make the mistake
of showing housing in a brochure
when the target group of clients is
interested in office buildings. If you
have done office buildings, your

The author uses the brochure of
architects, engineers, and
planners Symmes Maini & McKee
Associates’ to illustrate the
importance of a flexible format.
The brochure, designed to attract
corporate and institutional

clients, allows for the insertion of
new projects, projects that will
interest a particular client by
virtue of solving problems similar
to his, and technical fact sheets
on those projects of special
interest.

decision will be relatively simple:
Show those office projects that cast
your firm in the best light. But, if
your most visible projects to date
have been, in fact, housing, a
brochure to attract office-building
clients is going to have to show
experience that is at least related to
what they want—say, your
experience with corporate interiors.

Whether or not you use an
outside consultant, you still have to
determine what the brochure will
say. To really capture the interest
of that target client, you will have
to address his problems and
programmatic needs in terms he
can understand—in his own
terminology and not in architectural
jargon. Walk him through typical
programmatic situations that he
might encounter (such as buildings
with difficult site access or special
security requirements) and show
how your firm has or might solve
them. Here, a flexible format that
allows you to insert only those
projects that pertain to the interests
of a particular client will help.

Of course, you will have to get
cost estimates and color, print, and
paper-stock samples. Ask the
printer for a sample ink roll-out on
the stock you select, and you might
want to be present for the first
press run. It is more cost-effective
to stop the presses than to have to
run the whole lot over.

Finally, brochures have a limited
shelf-life. Some say only 24 months.
This means that—if you don’t want
to have to start thinking about a
whole new brochure when you have
finished the last one—here again a
flexible format will help. It allows
you to insert new material and
remove that which is no longer
relevant. You don’t have to keep
starting from scratch and can avoid
the substantial costs of new binders
and, often, save the printed pages
containing the standard preamble
and section introductions as well.

If you have done all this, you will
wind up with a valuable tool for
furthering your client base. And
you may find many client doors—if
not wide open—at least ajar.

Ms. Boemer is head of Boemer Associates
in Boston, a marketing and public-
relations firm for the building-design
professions. She counts among her clients
The Boston Society of Architects.
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When you have an asbestos-free,
sprayed fireproofing material that is
efficient, versatile and economical,
you don't have to shout it...
your customers will do it for you.

For complete information and specifications, contact:

United States Mineral Products Company
Stanhope, New Jersey 07874  Toll-free 1-800-631-9600 In N.J. 1-800-562-0256 Telex 136439 CAFCO STPE
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Mr. LePatneris a partner in the firm of
LePainer, Gainen & Block, which
specializes in the representation of
architectural and engineering firms. A
Jrequent lecturer, he is active in the AIA,
both on the national and local levels.

Portions of this article appeared in the
“LePatner Report,” a newsletter
published by Mr. LePatner.

©1986 by Barry LePatner, Esq.
All rights reserved.

This article is published with the
wunderstanding that the publisher is not
rendering legal services. If legal advice is
required, the services of a competent
professional should be sought.

The profitable professionalﬁ
Dos and don’ts of managing an

architectural practice

By Barry LePatner

Attorney Barry LePatner has long
taken a tough stand on securing

a better business footing for
architects—in the management of
their own affairs and in their
dealings with clients. Many of the
actions that he recommends to
architects seem revolutionary
and, occasionally, difficult—if not
downright tmpossible—when we
consider the bind that ever-
increasing competition and
technical complexity within the
profession creates. Others are
plain common sense, often
overlooked in a business
environment that can prove to be,
JSor many, disorienting.

To aid architects in knowing
whether they are on course as he
sees it, he has compiled the
Jollowing rather randomly
arranged checklist of actions. And
he would urge that none are, in
Jact, impossible—or too obvious to
bear repeating.

LePatner does champion what
he believes to be an innate
business sense in architects that
he considers to be well established.
He credits the rise of competition
and technical complexity for this
manifestation. “These changes,”
he says, “have sensitized architects
to the need for upgrading their
talents in everything from
negotiating contracts to computer
technology, from concepts of
accounting to labor relations.” He
sees the rising emphasis on
business issues at AIA
conventions as a healthy sign.

Of his list of recommended
actions, he says, “Do try them on
Jor size. Do apply as many of
them as you can to your practice.
Do adapt some to your own way of
doing business. But don't ignore
the tmportance of staying abreast
of business methods. Inaction
could, in years ahead, leave you
out in the cold.” C.K.H.

Do—

* Assess your firm'’s strengths and
weaknesses at least annually.

* Devote the time required to
determine your actual cost of doing
typical projects.

* Know who the most effective
production people on your staff are
and reward them appropriately.

* Avoid projects for which the fee
will not produce a profit, no matter
what the excuse.

* Purchase a business computer to
perform at least project
management, billing, and
accounting.

* Bill all clients monthly.

* Promptly submit reimbursable
costs to clients or, better, have them
advance substantial amounts for,
e.g., renderings and models.

* Train managers to fully document
all field changes, change order
requests, and program changes and

confirm each to the client and
contractor.

* Advise clients on alternative
designs that, though they may
increase initial costs, will save
money over the life of the building.

* Place yourself in the position of
business advisor to your client on
issues that affect design.

* Start talking about future
projects for a client while you are
still working on a proposal for the
current one.

* Look for new business most
actively when your office is busy
rather than waiting for a slowdown.
* Seek to get every project of note
published in appropriate media.

* Identify your firm’s design
strengths and market them
aggressively.

* Send reprints of favorable articles
or published projects to all clients,
past and present, and all business
prospects.

* Require your consultants to sign
contracts that track the basic
requirements called for in the
owner-architect agreement.

* Require your consultants to carry
professional liahility insurance.

* Develop a good relationship with
your consultants so that they will
recommend you as the architect on
projects for which they have first
knowledge.

* Recognize that a consultant’s
problems on a project are also the
architect’s problems and such
problems must be addressed as a
team without pointing fingers.

* Remember that your consultants
can make or break your project, so
select them carefully for each
project and not out of blind loyalty.
* Remember that the architect-
owner relationship is one of trust
and confidence. You are under an
obligation to treat the owner and
contractor fairly and, in turn, insist
on similar treatment from them.

* Understand and act firmly on
your entitlement to compensation
under your agreement and all the
terms and conditions of it.

* Remember that an architect does
not issue guarantees or warranties
of professional services.

* Remember that an architect does
not control project costs and, as
such, cannot be responsible for
market conditions or bids that
exceed reasonable estimates.

Don’t—

* Negotiate your fees without
factoring in the anticipated costs of
the owners’ changes not covered by
additional reimbursement and of
normal contractor problems.

* Perform construction supervision
services beyond the scheduled
completion date without negotiating
your fees for extended contract
administration.

* Be afraid to say “no” to an owner
who insists that work covered by

the additional-services part of the
contract is basie.

* Sign off on projects by, e.g,.
obtaining certificates of occupancy
or giving final payments to
contractors without having first
received your own final payment.

* Perform services on any project
without & comprehensive written
contract.

* Provide additional services
without getting approval or
confirming such instructions in
writing,

* Work for clients when you don’t
feel certain that they can pay.

» Take on a substantial commission
without researching your client’s
background as carefully as he or
she checked yours.

« Continue to perform services for
any client who has not paid your
fees for over 90 days.

* Start a partnership or
professional corporation without a
carefully drawn partnership or
shareholder’s agreement drafted
specifically for your business needs.
* Manage your current partnership
or professional corporation without
such an agreement.

* Retain lawyers or insurance
brokers who don’t know what you
do for a living, .

* Consult your professional
advisors only after a problem arises
(as most problems can be avoided).
* Forget that the people in your
organization are the most important
asset of your business.

* Forget to market your firm’s
“personality” as much as your past
projects.

* Fail to have your second line of
command get to know your client’s
correlatives.

* Hesitate to bring your client to
your office to show him work in
progress—his and others.

* Forget to send your clients copies
of sketches and drawings at various
stages of the project.

* Give orders for extras or changes
in the work, plans, or specifications
without written authority from the
owner,

* Assume that, as architect, you
have authority to act on behalf of
the owner on his business decisions.

* Forget that, while architecture is
an art, the modern practice of
architecture is a business as well,

* Forget that your drawings and
specifications are automatically
protected by federal copyright law
and cannot become the property of
the owner unless you (foolishly)
convey such right to the owner in
writing.

* Forget that you must combine
quality design services with quality
fees and secure such fees as your
rightful entitlement.
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State of the art design and presentation for over 500 of the world’s most prestigious architecture firms
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Your imagination shouldn't be
limited by the type of roofing materials
available to you. Because there's one
single-ply roofing membrane that
finally gives form and function equal
billing—a membrane based on
Du Pont HYPALON synthetic rubber.

A tailored fit.

HYPALON's unique chemical and
physical properties allow for design
flexibility and performance not found
in other single-ply membranes.
Membranes based on HYPALON are
easily fitted—providing a tight seal
over the various shapes and hard-to-
fit areas of any roof. Whether in
new construction or building restora-

e ———

Building: Expo ‘86 Theater, Vancouver, Canada Architects: Aitken Smith Carter Partners; The Wade Williams Partner

tion, if you can conceive of it, a
membrane based on HYPALON can
be tailored to cover it.

Looks good, acts tough.

Membranes based on HYPALON
can be made in a variety of brilliant
colors. Unlike most single-ply mate-
rials, membranes based on HYPALON
are unique in that different colors
can be achieved without loss of
physical properties or weather-
ability. The most popular choice, how-
ever, is still reflective white—noted
for its remarkable energy-saving
capabilities.

But you get more than just a pretty
roof with HYPALON. Because no

secure in your cr

other single-ply membrane can ma
the combination of properties and '
proven performance of HYPALON
For example, a roof made with
HYPALON actually becomes stron
with time as it cures. Unlike other
synthetic rubber or thermoplastic-
based membranes, HYPALON cul
in place to create a more durable
membrane that your client can
count on for years. In fact, roofing
systems based on HYPALON are
among the most economical on th
market today.

HYPALON takes the heat.
And the cold. And the rain. And
snow. Indeed, membranes based



g Contractor: More-Ply Roofing Roofing Manufacturer: Dunlop Construction Products, Inc., Mississauga, Ontario, Canada; Dunseal Hypalon ® H301 System

ol

tivity with HYPALON:

ALON synthetic rubber remain
tional through some of the harsh-
sonditions Mother Nature has
fer.

of membranes made with
ALON are available in formula-

that remain flexible at tempera-

as low as -40°F (-40°C). They
offer an exceptional combination
operties—resistance to flame
agation, corrosive chemicals,

e, oils, pollutants, acid rain and
traffic—setting quality standards
ghout the industry and measur-
p to even the strictest build-
odes.

embrane based on HYPALON

e seamed with heat, solvents

or adhesives depending upon the
system’s supplier recommendation.
In addition, because they're among
the easiest to install, roofing systems
based on HYPALON are much less
likely to cause problems in the long
run. And any necessary repairs can
be done quickly and easily.

The sky’s the limit.

Let your imagination run wild, not
your costs. Most roofing systems
based on HYPALON are as cost-
effective as they are versatile. So
when you're specifying a single-ply
roofing system, make sure it's based
on a product that's as attractive to

your client as it is to you—Du Pont
HYPALON.

For more information about Du Pont

HYPALON and the companies who
manufacture roofing systems based

on HYPALON, call 1-800-441-7111.

Only Du Pont makes HYPALON.

Specify it by name.

Du Pont manufactures HYPALON, not single-ply roofing
membranes or systems.
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Polymer Intelligence

Your single-ply roofing system is
only as effective as the material
that goes into it. HYPALON® is
Du Pont’s registered trademark for
its chlorosulfonated polyethylene,
a synthetic rubber supplied as a
raw polymer to the rubber industry.
Rubber manufacturers then
compound and process the
polymer to produce a variety of
end products including single-ply
membranes.

It pays to know the polymer that
your single-ply roofing system is
based on. And it pays to choose
HYPALON synthetic rubber by
Du Pont. —

HYPALON'’s unique chemical
and physical properties allow for
design versatility rarely found in
other polymer products. Mem-
branes based on Hypalon can be
easily shaped and fitted over
various configurations, substrates
and hard-to-fit areas of any roof,
including sloped or curved
designs. Whatever the building, a
system based on HYPALON can
be tailored to cover it with a snug,
long-lasting fit.

p) rabil'lty ‘

In comparison to other polymers
used in roofing, systems based on
Hypalon can be created in a broad
range of colors without loss in
performance. Since a variety of
ultra-violet stable pigments are
compatible with a properly com-
pounded membrane of HYPALON,
systems will retain their color and
performance characteristics
despite continual exposure to sun-
light. This is significant in that
masstones, pastels and even fluo-
rescent color can be used in the
manufacture of roofing systems.

‘ Durab'\\'lw ‘

‘‘‘‘‘‘

A thermoplastic grade of
HYPALON is used to make roofing
membranes. This provides easy
installation and allows the
membrane to be seamed using
heat, solvents or adhesives,
according to the system supplier’s
recommendations. After installa-
tion, cross-linking sites on the
HYPALON polymer allow it to cure
in place. No other synthetic rubber
or thermoplastic offers this feature.
Since it vulcanizes over time, a
roofing system based on
HYPALON actually becomes
stronger with age. And because
repair and maintenance is minimal,
roofing systems made of
HYPALON are among the most
economical on the market.

Circle 30 on inquiry card

The combined action of ozone,
oxygen and sunlight often causes
the degradation of many polymer
products. HYPALON, however, is
both ozone and ultra-violet
resistant. In fact, when properly
compounded for the roofing appli-
cation, its resistance to all these
elements is actually enhanced.

The toughness of the polymer
itself enables HYPALON to remain
functional under some of the
harshest environmental conditions.
Membranes based on HYPALON
offer serviceability in temperatures
as formidable as -40°C (-40°F)
and 93°C (200°F).

[==

\ Environmental \

w

Due to the chlorine in its
molecular makeup, compounds of
HYPALON are resistant to oil and
to flame propagation. Additionally,
a membrane based on HYPALON
is highly resistant to corrosive
chemicals, ozone, pollutants, and
acid rain—setting quality standards
throughout the industry.

For more information about
Du Pont HYPALON and the
companies that manufacture
roofing systems based on
HYPALON, call 1-800-441-7111.
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Architectural education:
Memory and the Delphic Fix

By Don Hanlon

Don Hanlon, AI4, is Assistant Professor
‘of Design & Theory ot the College of
Architecture, Texas Tech University,
Lubbock, Texas. He has a B. Arch. from
Cornell University, and a M. Arch. and
M.B.A., Urban Development from the
University of Washington. He is
registered architect in Texas.

A common perception of an
architectural student seems to be
that he is an architect in the pupal
stage: while neither quite “alive”
nor wholly “dead,” he is quietly
metamorphosing within an
institutional cocoon, eventually to
emerge as a brilliantly marketable
being. Students, therefore, are not
entirely real in respect to the image
to which they aspire. Their design
work is seldom seen as more than
limited laboratory experiments. Too
often viewed as passive vessels for
facts and vocational skills,
undergraduate students of
architectural design are not
generally expected to contribute to
a broader understanding of issues
facing the profession at large. But
when these students can place their
work within the context of a
philosophical dialogue, remarkable
things can happen. They then
acquire a system in design to
explore the act of thinking and

are freed of stylistic fashion

and dogma.

While so much of architectural
discourse seems increasingly
cynical—dwelling as it does on
crises, discredited doctrines of the
past and current trendy
hyperbole—I find that the work of
students, by contrast, is becoming
fresher and more vigorous. In many
instances, the advanced design
work of architectural students is
the creative vanguard. It is
optimistic and realistic; it avoids
affectation. There is clearly
evidence of a genuine search for a
durable logic, a fusion of magic
and reason.

My work in teaching design is
primarily with undergraduate thesis
projects. At this stage, many
students develop a sense of control
over what the Swiss psychologist,
Jean Piaget, calls “formal
operations.” This is the stage at
which the human mind becomes
capable of constructing systems of
thought for itself by putting
forward theories and testing them.
Through the medium of abstraction,
the mind learns how to reason
about the future.

Perhaps the most exciting aspect
of an architectural thesis for an
undergraduate student is the
dramatic transformation one finds
in the way the mind works. For
many, this is their first opportunity
for full expression of a newly found
potential. A successful architectural
thesis must demonstrate control of
the mind at the level of “formal
operations.” The first fruit of this
powerful new consciousness can be
extraordinarily pure and direct,
ardently poetic and rational. The
work of students at the moment
they fully grasp and command
abstraction is special.

To help students construct a
system of thought for a thesis, my

Professor Don Hanlon has developed an
wnteresting, different approach to teaching
design-studio thesis and theory for his courses at
the big architectural school ot Texas Tech—where
a strong engineering bent is being supplemented
by more “art and design”

technique is to encourage them to
explore one or the other extreme of
a conceptual polarity I have
proposed. Which direction a student
may take depends upon his personal
goals and design objectives. The
polarity is represented on the one
hand by an oracular vision; I
borrow a term for this, the Delphic
Fix, from an essay by Cynthia Ozick
(Harper’s magazine, May, 1986). In
opposition to the Delphic Fix is a
sensibility for collective cultural
memory, an essentially
metaphorical approach. These two
poles, oracle and metaphor, are
opposites from the standpoint of
origin as well as of purpose. Though
fundamentally different, they can
be equally compelling ways of
discovering and conveying ideas.

Between the two extremes of the

polarity is an infinite number of
variations. In my experience,
though, each student has a
tendency toward one or the other of
these two ways of thinking. By
encouraging them to seek the most
forceful expression of that
tendency, to move toward the
extremes of the polarity, I find that
their work attains greater clarity
and subtlety. Self-criticism gets
easier and as they see how their
ideas relate to those of others, a
sense of collective effort grows.

Language and anti-language
Some students are avid seekers of
inspiration. Choosing this path,
though, they soon find that
inspiration is hard work and
requires a very systematic and
disciplined mind. The purest form of
inspiration is an oracle, a revelation
of the spirit within. It is a type of
madness in that it strives to
annihilate ordinary experience and
to expunge memory. The oracles of
Delphi and Tibet, for example, were
totally dependent upon such a state
of mind. Through amnesia, a loss of
self, place, and time, the oracle can
act with total spontaneity and
autonomy. The Delphic Fix is a
riddle, utterly self-contained. This is
why inspiration seems to come from
someplace else; it is a glimpse of
another realm of experience. Each
revelation is specific to 2 moment,
cut off from history; it does not
establish standards or principles
because such things must be
derived from an accumulation of
events, an historical pattern. But
since each oracular event is
singular, no connections can he
made to form a pattern or direction.
The intensely individualistic form
of the oracular vision is not for
everyone. Powerful ideas can have
another source, that of collective
memory. Metaphor is an
interpretation of memory, a
distillation of experience directed at
enhancing historical continuity.
Metaphor is used principally as a

means of inserting oneself into the
experience of others by
transforming that which is strange
into something familiar. Whereas
the oracle requires no prior
knowledge and no shared memory,
metaphor is entirely immersed

in memory.

Functionally, the oracle-metaphor
polarity pivots around language.
Metaphor, depending as it does on
shared experience, a shared
knowledge, is totally bound by
language. A metaphor tells a story;
it interprets and expands a
conventional understanding. The
oracle, however, is an anti-
language. It often assumes the
form of gibberish, either requiring
interpretation by initiates of its
mysteries or demanding acceptance
on its own terms, less for what it is
than for how it came into being. An
understanding of this last quality of
the oracle is imperative for
acceptance of an architecture
conceived in the Delphic Fix. In
such a case, the state of mind is
everything; the final architectural
image is not so much an object as it
is a record of mental events.
Conventional semantics and
grammar do not work.

Inventing games and

telling a story

To illustrate how the polarity
between oracle and metaphor works
for students, excerpts from four
recent undergraduate thesis
projects are shown on the next
page. Two projects, 2 museum for
contemporary art and a world’s fair
pavilion, represent efforts to invoke
the Delphic Fix. Two others, a guest
ranch in Texas and a women’s
shelter in New Mexico, represent &
metaphorical approach wholly
dependent upon a collective

social memory.

In both the museum for
contemporary art and the world’s
fair pavilion, the designers did not
permit themselves to hold an image
of a building as a discrete object.
Instead, design was conceived on
the basis of gaming procedures. A
set of rules to a game was devised
by which forms might emerge and
be kinetically combined. The game
rules provide the discipline
necessary to tap an oracular train of
thought as an artistic device. The
art museum (Figure 1) is an
improvisational duet, utilizing a set
of active, dense objects embedded in
a passive, plastic matrix. Positions
of objects result from externally
induced movements: falling, sliding,
or floating; the matrix responds by
folding, crinkling, and stretching.
Normal identities and qualities of
parts are reversed or left unstated:
what should be roof becomes entry;
what should be nearly invisible
becomes monumental; what should
Continued
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Architectural education, continued

be heavy appears light. All these
arise not from a formal
preconception but from the gaming
process alone. The architecture, like
all riddles, relies on discontinuities
of meanings, disjunction, and
missing pieces rather than
articulation. It is a denial of
conventional, shared knowledge and
therefore a denial of language.

The world’s fair pavilion (Figure
2) goes a step farther in a semantic
and syntactic break-down. It, too,
relies on a central conceptual
duality, in this case a system of
parallel walls extending from the
city down into water and a loose
collection of building forms
originating by implication from the
water. The resulting form is a
snapshot of the two systems
colliding, slicing, and grinding one
another down. The snapshot is
instantaneous and totally detached
from cultural experience. It reveals
only the rules to the game. There
are no clues to either the source of
such form or its eventual fate.
Normal perceptions of historical
time are lost. Like an oracle, a
window is thrown open to a non-
verbal world and just as abruptly
slammed shut.

In sharp contrast, the highly
metaphorical work represented by a
guest ranch in Texas and a women'’s
shelter in New Mexico is absolutely
bound by collective experience and
language. The guest ranch (Figure
3) draws from the memory of a wide
variety of cultural influences in
central Texas: German, English,
Spanish, Native American, even
Czechoslovakian. Tradition here is
dramatized. The resulting building
forms are not recreations of specific
architectural styles but are rather
like dreams; that is, wholly
convincing distortions of normal
experience. As in dreams, time
slows and meanings of ordinary
things (in this case, ordinary
buildings) become highly charged
and volatile. The static, cubic mass
of the Patron’s house, for example,
is slightly splayed and warped,
suddenly expanding its
metaphorical potential: a swimming
pool for guests is a hugely enlarged
stock watering tank. At night,
western movies projected from a
diminutive lookout tower flicker on
a limestone fortress bastion. These
ideas are not autonomous but
depend on a deeply shared
architectural language or
regional experience.

The women's shelter in New
Mexico (Figure 4) takes the
metaphorical theme of regional
experience even farther. Not
content with archetypes, this
project concentrates on the
psychological qualities of
conventional materials and crafts.
There is no programmatic building
type for a women'’s shelter,

especially one of this complexity. Its
author turns to the character of
adobe construction as an exemplar
of the qualities of mind, the ideal
psychological state, that the
architecture must project. The
mission of the facility is
reconstruction—to rebuild a sense
of self-worth, an image both of
individual liberty and of social
belonging among women who have
experienced a traumatic and often
prolonged deprivation of human
dignity and freedom. Here
“building” is always a verb. This
architecture transcends glib
stylistic tendencies of pseudo-
vernacular. Instead, it strikes
deeply into the moral qualities of
material and craftsmanship as a
metaphorical model. It is a building
tradition immediately familiar—
feminine and powerful—pulling into
recollection the voluptuous yet
durable forms of eroded mesas and
traditional sanctuaries like the
church of Taos Pueblo. It is an
architectural language that
transcends conversational
banalities. Metaphorically direct,
yet complex and open-ended, it is a
hypnotic, healing concentration of
shared experience.

Autonomy and union

Design thesis at the undergraduate
level is an opportunity for each
student to explore specific issues of
personal interest. I have found that
beyond the commitment to
individual objectives that may be
demanded of a student, formation
of a theoretical framework to which
widely varying objectives may
relate is very useful. The approach
does not dictate any single theory,
much less any stylistic
preconception. It is important that
each student work on his thesis
autonomously. In addition to
pursuing individual objectives, it is
equally important that he finds a
role in the contest of ideas. Each
thesis becomes a part of a larger
experiment. Students can see how
their ideas relate to others within
the context of a general theoretical
premise. To participate, though,
students find that they must distill
ideas to their essence. Having made
a decision, they must push toward a
compelling conclusion. The
dichotomy of Memory and the
Delphic Fix is simplistic and
exaggerated but highly effective. It
is a conceptual structure that places
primary importance upon
architectural design as a means to
define and express how we think
and feel.

1. Museum for Contemporary Art

Jfor Dallas, Texas

Jon /,m’/"’l designer
2. World ]

Vancouver

r Pavilion for

British Columbia

/ 7 7 r
Greqg Havens, designer

Childress photography

3. Guest Ranch for

Real County, Texas
Michael Imber, designer
4. Women's Shelte /‘_/‘h/'
Albuquerque, New Mexico
Kelly Carlson, designer
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representatives met our
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alism and customer
satisfaction in mind.
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So big

©Steve Rosenthal

At a time when many urban
planners in New York are
advocating a reduction in the scale
of new midtown building projects,
the city has commenced review
proceedings for an enormous mixed-
use complex that has already
aroused a spirited public debate.
Designed by Moshe Safdie and
Associates, the proposal ealls for a
gently curving glass-roofed
galleria, topped by a pair of prism-
like towers housing two million
square feet of office space, a 800-
room hotel, and 300 apartments—all
planned for the four-acre site on
Columbus Circle currently oceupied
by the New York Coliseum, a
building that has been rendered
obsolete with the recent completion
of the new Jacob K. Javits
Convention Center (page 106, this
issue). Although the architecturally
banal Coliseum complex has never
had many admirers, its modest scale
is at least in relative harmony with
the surrounding residential and
commercial area. Not so the current
proposal: at 58 and 69 stories,
Safdie’s pink granite-sheathed
towers will dwarf even the 679-foot-
tall Gulf & Western Building across
Broadway (right in model photo),
and, more seriously, the project’s
unusual combination of height and
bulk threatens to put the southwest
corner of Central Park into
afternoon shadows.
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From the annals of architectural history:
Two current projects in Los Angeles

A pair of ongoing projects in Los
Angeles should dispel the myth that '
high-rise historicism is mainly an |
East Coast phenomenon. For a site '
opposite the Los Angeles County
Museum of Art, plans have been
unveiled for a mixed-use proposal
(near right) comprising an office :
tower, retail facilities, below-ground :
parking, and a courtyard that will
be used to display museum-owned
sculpture. Designed by John

Burgee and Philip Johnson, the
project exhibits patent references to
the Zigzag Moderne towers erected |
along Wilshire Boulevard during |
the 1920s and ’30s. Back downtown, .
Albert C. Martin and Associates has '
designed a 26-story tower for Home |
Savings of America (far right) as an :
attenuated version of New York's
Plaza Hotel, complete with such |
Northern Renaissance-inspired ‘
details as a copper mansard roof,
peaked dormers, and corner turrets. :
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Design news continued

News briefs

Raymond Loewy, the industrial
designer whose name became
synonymous with the streamlining
movement during the 1930s and
'40s, has died in Monte Carlo at the
age of 92.

The French Government has said
that it will press ahead with plans to
construct a giant opera and music
center, designed by the Canadian
architect Carlos Ott, on the Place de
la Bastille in Paris. Work on the
complex began in 1985 but was
halted this year when the project’s
Socialist sponsors were ousted from
power in March elections.

The City of Miami Beach has
taken a major step toward the
preservation of its fabled collection
of Art Deco and Mediterranean
Revival buildings by designating
two historic districts that
encompass the heaviest
concentration of such buildings in
the Florida resort. The city
ordinance mandates a six-month
waiting period for a permit to
demolish buildings inside the
districts, allowing opponents of
demoliton time to find ways to
preserve threatened structures.

Speaking of Miami ... The AIA will
hold a major design conference in
the Florida metropolis entitled “No
Earth Tones: The Fantasy
Architecture of Miami,” scheduled
for November 2-4. Featured
speakers will include Robert A. M.
Stern, Charles Moore, Denise Scott
Brown, and Bernardo Fort-Brescia.

Norman Foster has been named
the recipient of the 30th R. S.
Reynolds Memorial Award for
distinguished architecture using
aluminum. Foster won the annual
prize for his design of the
Hongkongbank headquarters
building in central Hong Kong.

Edward Larrabee Barnes has been
selected the architect for the $16-
million Mary Fendrich Hulman
Pavilion at the Indianapolis
Museum of Art. The 66,000-square-
foot addition will double the
museum'’s present exhibition area.

A joint venture of architects James
R. Grieves Associates and
Whitman, Requardt & Associates
has been selected to design a three-
story addition to the National
Aquarium in Baltimore. The main
features of the addition will be an
800,000-gallon pool for dolphins and
whales, and a 1,300-seat auditorium.

The Pacific Design Center in West
Hollywood recently broke ground
on a major expansion, designed by
Cesar Pelli, that will add 825,000
square feet of showroom space to
the existing mart.

West German update:
Designs unveiled for a trio of cultural institutions

Plans for a new national library in
Frankfurt, an expanded museum
complex in Hamburg, and an
innovative museum of stained glass
in Langen underscore the continued
dominance of West Germany
among European nations seeking to
upgrade their cultural facilities.
Four years after it was first
proposed, construction of the new
Deutsche Bibliothek (German
Library) in Frankfurt is slated to
begin in 1988. Designed by
architects Arat, Kaiser and Kaiser,
the new 225,000-square-foot
structure (model photo top) will
have a capacity of 12 million books
and will replace an inadequate
existing facility that opened in 1947.
(When Germany divided after the
war, the old Deutsche Bibliothek in
Leipzig, East Germany, could no
longer claim its traditional function
as the national library for all
Germans.) Although the new

| HFEnl T
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library’s design exhibits some
Postmodern qualities—namely, a
steel-framed glass cupola over the
main entrance that functions as a
central orientation point—the
architects stress that their primary
intention was to achieve “a subdued
and natural elegance with a
straightforward approach to detail,
a clear and crisp design that strives
to avoid Postmodern expressivity.”
Meanwhile, city fathers in
Hamburg have selected a
consciously contextual design by
Oswald Mathias Ungers for a plan
to restructure “Museum Island,” an
art museum, art society and art
academy complex located near the
city’s main railroad station. Perched
atop an embankment and
surrounded on four sides by major
roads, the current building
ensemble comprises a 19th-century
Neoclassical museum, which will
remain, and a series of post-World

War II structures that will be
demolished and replaced by
Ungers’s four-story sandstone cube
at the site’s western end (left in
middle drawing). A labyrinthine
sculpture garden will separate the
old and new buildings, and the sides
of the site will be clad in stone,
simulating a quay and underscoring
the idea of an island—in this case,
surrounded by a sea of traffic.
Finally, British architects Peter
Cook and Christine Hawley have
designed what they characterize as
“an art shrine” for a new museum
in Langen devoted to works of
modern stained glass (model and
section drawings above). The
structure is essentially a three-story
hall wrapped in sheet-aluminum and
topped by a barrel roof. The design
calls for a café with glass walls
meant to symbolize the nature of
the art works on exhibition.
Robert Ingersoll, World News
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Design news continued

Twilight of the idols:

Fin-de-siécle Vienna at the Museum of Modern Art

By Roger Kimball

The spectacle of fin-de-siécle
Viennese culture—extravagant yet
enervated, at once worldly and
world-weary—seems to be
inexhaustibly fascinating these
days. After years of eclipse, the
paintings of Gustav Klimt, Egon
Schiele, and Oskar Kokoschka have
become so familiar as to be virtually
visual clichés; the architecture and
design of Otto Wagner, Josef
Hoffmann, Joseph Maria Olbrich,
and Koloman Moser have inspired
passionate interest among
Postmodernists; and indeed the
entire ethos of late Viennese
culture—tortured and richly
contradictory as it is—currently
exercises an irresistible appeal on
the popular imagination. Thus it is
no surprise that the great draw at
the Museum of Modern Art this
summer has been the ambitious
exhibition Vienna 1900: Art,
Architecture & Design. MOMA’s
galleries have been packed since the
show opened, and special tickets are
required to see the exhibition, which
continues through October 21.

Organized by Kirk Varnedoe,
adjunct curator at MOMA and
professor at New York University’s
Institute of Fine Arts, Vienna 1900
is a somewhat more narrowly
focused version of the mammoth
exhibition of Viennese art and
culture from 1873 through 1930 that
was mounted last year in Vienna
[RECORD, September 1985, pages
102-111]. Not that the current
exhibition is particularly modest.
Consisting of some 700 items, it
explores the painting, drawing,
graphic design, furniture,
decorative art, and architecture of
what one might call Vienna’s golden
period. It treats the years between
1898, when the Vienna Secession
group, started by Klimt and 19
other artists the previous year, held
its first exhibition, through 1918,
when, by one of those acts of
gratuitous historical poetry,
Wagner, Hoffmann, Schiele, and
Klimt all died.

The exhibition is set forth with a
sumptuousness rare in the chaste
galleries of the Museum of Modern
Art. Some of the gallery walls are
decorated with period-inspired
filigree and—with what has become
the signature piece of the
exhibition—there is a striking full-
scale aluminum-and-glass model of
the facade of Otto Wagner’s Die
Zeit dispatch office (1902) that
announces the entrance to the
show. For those more enamoured of
Sachertorte than Secession art,
there is even a “Viennese Cafe”
installed in the Museum’s sculpture
garden dispensing pastry, coffee,
and spirits, as well as something of
the aura of that bygone moment.

Roger Kimball is a freelance writer who
contributes frequently to RECORD.

Historisches Museum der Stadt Wein, Vienna

That a single city could, within a
single decade, be home not only to
$0 many artists but also to figures
as disparate as Freud and
Wittgenstein, Gustav Mahler and
Robert Musil—to say nothing of the
Zionist Theodor Herzl and Adolf
Hitler—makes it tempting to
confect connections and continuities
between phenomena that, in reality,
are quite separate. Indeed, the
Viennese dream of creating a
Gesamtkunstwerk, a “total work
of art” that could blend
architecture, musie, painting, and
poetry to provide a fragmented
culture with an image of lost unity,
would seem to have seduced many
interpreters of the period into
projecting their own dream of unity
onto the complicated tapestry of
Vienna’s cultural life. As Varnedoe
observes in his catalogue for the
show, the literature about fin-de-
siécle Viennese culture has typically
championed the idea that “modern
avant-garde art [is] not homeless,
but integrated into a real
community. Klimt and Wagner and
Loos thus become tablemates of
Freud and Mahler and Wittgenstein
at an imaginary coffeehouse for a
shining moment in the city that was
the ‘cradle of modernity.” The

deeper collaboration here thus may
be between our unfulfilled longings
and those of the Viennese artists we
study.” Happily, though he is
clearly aware of the broader
cultural currents that conspired to
make Vienna the intellectual and
artistic center that it was, Varnedoe
has chosen to concentrate on the
art, design, and architecture of the
period, leaving the dream of an all-
embracing cultural unity to slumber
peacefully.

The exhibition includes stunning
examples of the furniture and
graphic and decorative arts of the
period, ranging from the elegant
simplicity of Adolf Loos’s “Cafe
Museum” sidechair (1899) to the
ornate creations of the Wiener
Werkstitte. But the main focus of
the show is clearly on Viennese
painting. And while the painting of
Arnold Schonberg, Richard Gerstl,
and others is well represented, it is
the work of Klimt, Kokoschka, and
Schiele that—rightly—receives the
most attention.

Taking us from the dreamy,
fantasically ornamented eroticism
of Klimt’s portraits to Kokoschka’s
raw, introspective essays in
expressionism, Vienna 1900
admirably catalogues the evolution

The Aspern and Ferdinand
bridges over the Danube Canal.
Pencil, ink, and watercolor
rendering by Otto Wagner, 1897,

of Secessionist and post-
Secessionist painting and drawing.
It includes many famous and
untraveled pieces. Klimt’s
celebrated 7he Kiss (1907-08) and
The Portrait of Adele Bloch-Bauer
1(1907), for example, were allowed
out of Austria for the first time for
this show. One hesitates to say how
well the collection of paintings and
drawings bears up under sustained
scrutiny: certain of Kokoschka’s
portraits continue to seem strong—
one thinks especially of the portrait
of Peter Altenberg (1909) and the
wonderful painting of Hans Tietze
and Erica Tietze-Conrat (1909)—as
do a smaller number of Schiele’s
portraits. But I'm afraid that
Klimt's dreamy fantasies, though
perhaps the best known, begin to
wear distinctly thin. Alas, Varnedoe
is surely correct when he observes
that while there were revolutionary
cultural innovators in turn-of-the-
century Vienna, “none of the visual
artists were among them.”

Although Varnedoe devotes the
first section of his catalogue to
architecture, the subject is by no
means granted first place in the
exhibition. The bulk of the
architectural drawings, models, and
replicas are consigned to two small
galleries separated from the main
part of the show. Certainly, there
are classic works represented—a
remarkable model of Wagner’s
Steinhof Church (1904-6), for
example, as well as photographs,
models, or drawings of other works,
including Wagner’s Post Office
Savings Bank (1904-6), Loos’s Haus
am Michaelerplatz (1909-11), and
Olbrich’s Secession Building (1897-
1898), among others.

Finally, though, what we are
given is not so much a coherent
picture as a smorgasbord of the
complex architectural life of the
time. What is especially missing is
any real sense of the critical
program launched by Loos and
others against the heavily
ornamented concoctions of
Hoffmann and his fellow
Secessionist architects. Fortunately,
this issue—which is absolutely
central to understanding the
contribution of fin-de-siécle
Viennese thinking about
architecture—is treated at some
length and with admirable clarity
and balance in Varnedoe’s
catalogue essay. I'm not sure that
one would want to accede to all of
Varnedoe’s judgments—did Loos’s
suspicion of self-conscious
creativity, for example, really make
him “a precursor less of the
Bauhaus than of Dada?” But by
and large his catalogue displays a
level of critical insight and an
appreciation of the conflicting
artistic and intellectual impulses of
the time that, sadly, is far less
evident in the exhibition itself.
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Design news continued

Competition
calendar

* The American Wood Council and
Remodeling magazine seek entries
to the 1986 Wood Remodeling
Design Award Program, honoring
outstanding remodeled, renovated,
and reconstructed buildings
completed since 1984. Winning
submissions will be featured in local
and national publications. Entry
deadline is Oct. 31. For information,
contact the American Wood Council,
1250 Connecticut Ave. N. W.,
Washington, D. C. 20036
(202/833-1595).

* The American Academy in Rome
is accepting applications for 1987-88
Rome Prize Fellowships in
architecture. The fellowships
provide a stipend, travel allowance,
housing, most meals, and studio/
study space at the Academy’s 10-
acre facility in Rome. Application
deadline is Nov. 15. For
information, contact Fellowships
Coordinator, American Academy in
Rome, 41 East 65th St., New York,
N. Y. 10021 (212/517-4200).

* A single cash prize of £10,000 will
be awarded for the best interior
completed between Jan. 1, 1985, and
Jan. 1, 1987, in the second
International Interior Design
Award program, sponsored by AGB
Exhibitions in London. The
competition is open to architects
and designers worldwide. Entry
deadline 1s Nov. 14. For details,
write the IIDA Secretariat, AGB
Exhibitions, Audit House, Eastcote,
Middlesex HA4 9XE, England, or
phone (01-868-4499).

* The Rudy Bruner Award for
Excellence in the Urban
Environment is a new biennial
competition that “will stress the
processes and values which created
existing excellent urban places as
well as esthetic design.” Entry
deadline is Feb. 1. For details, write
Program Coordinator, Rudy Bruner
Award, Bruner Foundation, 132 W.
43rd St., New York, N. Y. 10036.

* The Delta Faucet Company is
sponsoring a national competition
entitled “The Workforce Challenge”
that seeks “new concepts in the
delivery of water.” Cash prizes
totaling $23,000 will be awarded in
professional and student categories.
Entry deadline is Feb. 28, 1987. For
entry forms, contact Marketing
Services, Delta Faucet Company, 55
East 111th St., Indianapolis, Ind.
46280 (317/848-1812).

A new logistics center for Texas air-force base

=
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If Postmodernism has a future,
perhaps it is on American military
bases, where sturdy masonry
construction and revival styles of
the past have always seemed more
appropriate architectural symbols
of the nation’s defenses than the
transparent glass walls and slender
steel columns of the Modern
movement. For the new Weapon
Systems Support Center at Kelly
Air Force Base outside San Antonio,

3D/International has designed a
four-story facility whose plan,
massing, and detailing are meant to
evoke the Spanish Mission-style
architecture of south-central Texas
and, more specifically, respond to
existing historie structures on the
military base. Sheathed in white and
off-white textured precast concrete
with red brick and tile trim, the
arcaded complex will comprise two
interconnected squares—each

organized around a central
atrium—that will house 536,000
square feet of administrative office
and computer space for 4,000
personnel of the base’s Air
Logistics Command. The facility is
scheduled to be completed by the
end of 1988.

Capital
improvements

Although the economically
beleaguered city of Trenton has had
little to brag about in recent years,
it appears that the New Jersey
capital may be on the brink of a
modest comeback. Witness plans
for Trenton Center, an ambitious
downtown revitalization proposal
that comprises a 82-story mixed-use
tower and an adjacent 10,000-seat
civic arena. By far the tallest
structure in the city, the tower will

encompass 650,000 square feet of
state and private offices, a 210-room
hotel, a winter garden, and space
for shops, restaurants, conference
facilities, and a 10-screen theater
complex. Both tower and arena will
be clad in pink granite, and the
arena will be articulated by stylized
pediments and columns that refer to
nearby Neoclassical buildings.
Joint-venture architects are Clarke
& Caton and The Hillier Group.

Milan Triennale
examines the
architectural history
of the workplace

“The Place of Work,” a theme
frequently neglected by architects,
is the subject of the latest edition of
Milan’s triennial exhibitions on
architecture and urbanism.
Organized by architectural
historian Eugenio Battisti and
architect Aldo Castellano, the show
combines the direct experience of
work with architects’ propositions
about it. Giovanni Muzio’s 1933
Palazzo della Triennale has been

fitted out with full-size sections of
coal mines, working models of late
medieval house-factories, and
contemporary offices bristling with
electronic devices. The evolution of
the factory and office building and
steps in the reorganization of the
city are two of the exhibit’s major
themes. Important 20th-century
contributions—the 1929 Van Nelle
factory in Rotterdam by Brinkman
and van der Flugt, Herman

Hertzberger’s Central Beheer office
building, and Roche-Dinkeloo’s Ford
Foundation headquarters—are
represented with splendid models.
The Triennale, which remains on
view through September 28,
concludes with new projects for the
reuse of industrial districts by,
among others, Giancarlo de Carlo,
Vittorio Gregotti, Aldo Rossi,
Richard Meier, and Frank Gehry.
Richard Hatch

Architectural Record September 1986 63



Jiacs)
Case Stud)y:

No. 1 in a Series of Case Histories from Nichols-Homeshield

]-h P b l Two enterpmsmg Pennsylva.ma companies, both
e 1"0 em. veteran window manufacturers, wanted to realize

increased sales ambitions. Babo & Pepper in Pittsburgh and Trimline, Inc. in
Levittown were looking at the “replacement window” market potential of the older
‘homes in their respective regions. The i